The Constant Contact
Business Partner Program

Getting started, getting up to speed,
and getting results for your business
with email marketing.
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We're glad you're a
Constant Contact Business Partner!
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Whether you've been a Partner for several years, or you joined the program
more recently, this Promotional Playbook provides you with ideas and
information about resources to market your new email marketing capabilities.

Like our Email Marketing and Online Surveys tools, we've designed the
program and its marketing material to be easy for you to use and to make you
a better spokesperson on the power of email marketing and online surveys.
The materials are written in a way that will make clear sense to your clients
and members, whatever their level of technical expertise, or even yours! You'll
find most of what you need — everything from logos to press releases to white
papers — on the Partner Extranet, which you can access via the Business

Partner Console. Ready to get started?

Follow this step-by-step
marketing plan toward success.

Your successful Business Partner Program marketing plan encompasses tactics
involving publicity, promotion, and your existing client relationships. If you really
want to move the needle and get results, you should employ as many steps and
marketing materials as possible, whenever appropriate.

Resource locator key

Use the color key below:

B BLUE: Links resources on the Partner Extranet.

I GREEN: Links resources on ConstantContact.com



Step 1.

Learn email marketing best practices.

You'll get a solid, industry-proven foundation of best practices for email marketing
and online surveys with our resources.

Attend a Constant Contact in your area for hands-on
training with one of our local experts on email marketing best practices,
and networking with other small business owners. Or attend a live webinar.

View Constant Contact’s Partner Success Stories and the

to see real-world stories about how other businesses and
organizations have used email marketing and online surveys in their
businesses and succeeded.

Visit our online professional network to ask questions

and get answers from other leaders of small businesses and organizations
just like yours — and share your knowledge with others so you can be
seen as an expert too!

Check out our library of white papers that both you and your clients
can use for quick, in-depth ideas on getting started with Constant Contact
and why and how email marketing can help grow small businesses.
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Step 2.

Tell the world you're a Business Partner.

With these no-fail public relations resources, it's easy to get the word out.
I Download our PR Guide with tips and templates on how to reach out to the
media about your new services.

I Capitalize on your Constant Contact partnership by sending the press release
template to local media.

I Put Constant Contact logos and banners on your website and emails.

I Fill out your profile in the ConnectUp! Business Service Directory.
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Press Release Sample
EMAIL MARKETING

Draft for review 1 DEFINES MY SUCCESS.
[Your Company Name] Joins Constant Contact's Business Partner Program 1

Program Provides ___ Clients with Effective and Affordable Tools to Build i HOW DO YOU
Strong, Lasting Customer Relationships k D E FI N E Yo U
CITY,STATE - DATE, YEAR- (Your company name) today announced they have joined ¥
Constant Contact’s Business Partner Program, (Your company name) s able to provide their
elients [in the xyz industries] with 1 marketing and onli products to
help them build strong, lasting customer relationships. Constant Contact®, Inc.
(www.constantcontact.com) is a leading provider of email marketing and online survey tools
for small organizations.

EMAIL MARKETING FOR ¥YOUR SMALL BUSINESS
Prices as low as $15 a month

“Our customers ar always looking for effective ways o grow their businesscs,” said
[Your company executive], “Constant Contact’s customer communication tools

give our clients a valuable addition to our core services. Constant Contact’s case-of-use and E R f ?
affordability made the partner program a great solution to meet our clients” marketing needs.” REE G0-DAY TRIAL = i
“Email marketing and online surveys are proven tools that help small businesses connect with START YOURS TODAY! Constant Contact
their customers and build successful customer relationships,” said Len Bruskiewitz, senior
director, Partner Programs, Constant Contact. “We are pleased that (Your company name) chose
Constant Contact o provide their clients with our products and services, and we look forward to
working with them to help grovw their clicnts” businesses.”

As a Constant Contact Business Partner, (Y our company name) is able to provide their clients
with email marketing and online survey capabilities. With SpeakUp!™ Email Marketing,
Constant Contact’s email marketing product, (Your company name)’s clients can quickly and
casily create professional-looking emails, manage contact email lists, measure email campaign
results from clicks to open rates, and review who joined email lists. With ListenUp!™ Survey,
Constant Contact’s online survey product, (Your company name)’s clients have an easy-to-use
100l to gain insight that will help them meet customer needs, generate new ideas, and grow their
business or organization. ListenUp! Survey also helps (Your company name)’s clients analyze
responses quickly, create targeted email lists based on survey responses, take action, and follow-
up with relevant email communications.

About (Your company name)
Add your company boilerplate (brief company descriptor) here.




Step 3.

Educate your clients about the value of
email marketing to small businesses.

An educated client is one that is more likely to take action when they have the
information they need to make a sound decision and feel confident about it.

1" Use the sell sheets for Email Marketing and Online Surveys as
handouts in your waiting area or in your sales or media kits.

I Teach your prospects and clients about Constant Contact with
the “Power of Email Marketing” presentation (in two versions,
for businesses and nonprofits).
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Step 4.

Market to your clients and prospects.

Marketing isn‘t just about making a splashy initial announcement. It's also about
reminding everyone in every appropriate setting that you're a Business Partner and
adept in email marketing and online surveys.

7 Add your Co-branded Partner URL to all your online marketing so that those
who sign up are credited to you.

In Business Partnership with
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I Include the promotional copy about Email Marketing and Online Surveys in your
prospect and customer communications, and email footers.

- |
Partnerextranet

» Welcome

Announce Your Partnership

» BR Guide Marketing Copy

Display Logos and Banners

» Logos Please choose what type of content you need from the list below:
. General Company Inf
® General Company Information
EIEOEn €D ® Email Marketing
» Presentations e Suvey

Learn Best Practices ® Bundle — Email Marketing & Survey

General Company Information
Body Copy—25 Words

Constant Contact®, Inc.’s email marketing and online survey tools help small businesses and
organizations connect to customers quickly, easily, and affordably—and build stronger
relationships.

Body Copy—100 Words

Constant Contact®, Inc. champions small businesses, associations, and nonprofits to help them
connect with their customers, clients, and members easily and affordably. More than 275 000




Step 5.

As you can see, the Constant Contact
Business Partners Extranet has plenty
of excellent resources to promote e-mail
marketing to your clients and prospects.

When you're ready to take it to the next level — integrating e-mail marketing within
your business — Constant Contact has just what you need. Request your free

copy of our comprehensive Statement of Work Guide that contains sawvy tips for
structuring your proposals. We also have Business Builder sheets that help you get
the most from your Business Partner membership. They're all free — just call your

Business Partner Team Representative.

Questions? Call 1-866-811-1344

or email businesspartner@constantcontact.com
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“Best Customer Service Team”

In recognition of our unwavering commitment to our
customers, Constant Contact is proud to be the recipient
of the Stevie® Award for “Best Customer Service Team”

from the 2008 American Business Awards. With our unlimited
tech support and coaching that'’s available to you

every step of the way, you'll keep your business moving.

Call 1-866-811-1344

or email businesspartner@constantcontact.com
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