Ashley Wade — Marketing Manager, BiddingForGood
Justin Tryon — Distance Learning, Constant Contact

ENERGIZE YOUR FUNDRAISER WITH SOCIAL

MEDIA

On Twitter:
@AshleyPWade
@justintryon
#socialenergy
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Who is BiddingForGood?
Leading online auction solution for school and nonprofit fundraisers.

Who is Constant Contact?

Event Marketing tool has helped 30,000 small businesses and nonprofit
organizations hold successful events.
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Using social media for your fundraiser

Planning

Pre-event promotion

Engage at the event

After the event

Constant Contact ";:_
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Promotion planning
= Social media promotion is...
“ Why use social media?
“ Who is on social media?

Pre-event promotion

“ What do you say?

“ Where do you say it?

“ When do you say it?
Engage at the event

" Leverage mobile TUhe

After the event
“ Continue the relationship

You *
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PROMOTION PLANNING




Communicating to your social network
of fans, followers, and connections, using

Relevant and interesting content that is
shared, allowing you to

Reach and engage more people and

Increase attendance to your fundraiser!

BiddinglorGood




Why use social media?

Use communications on social networks to create

(11 Tube

awareness and enthusiasm to attend!

What are the goals of promoting the event
through social media?

= Increase attendancel/ticket sales.
= Establish/increase donor engagement.

= Have supporters spread the organization’s
message.
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More people than you imagine are

active in social media While the youngest generations
are still significantly more likely to
use social network sites, the
fastest growth has come from

internet users 74 and older. —
Pew Center for Internet and American Life,
2010

- Pew Center for Internet and American Life, 2010

= 1/3 online adults post to social media at least once a week. 70% Read blogs, tweets
and watch UGC video - Forrester Research, 2010

=  60% maintain a profile on a social networking site-rorester Research, 2010 ~

Constant Contact
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Key to success

Know your audiences.

= Begin by promoting to those you know.

= Politely ask your followers to share the event
information on their networks.

Let your speakers’ networks and
attendees create the buzz!
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PRE-EVENT PROMOTION




Begin with your invitation

Do your invites do more than
ask people to come? Help Families in Need Event

) ) Dear Marie,
Engage Wlth V|de0. . ' Your suppon helps those families in need, please come

. celebrate and show your support at our fundraiser!
Make it easy to support the cause. ;

. S . [ Yeu'rs invited to our naxt fundraiser in August It's a festive
List activities to improve attendance: | exting ratfe prces. Guest speskars mcader o
" TOp|CS .-l x | II" F +  Dave Themas

- +  Mancy Gies
= Lessons

=  Speakers

Pleage click on the knk below 1o registér anlng or RSVP

Must have shareworthy content: '_ = | Register Now!

| can't make it
Hare. provide contact information if invitess have any
“ i ” ) questions about the event or how 1o register.
- Forwa rd tO a Frlend 'emall Upcoming Events Finally, thank them for their attention and response, and tell
Families them you look forvand to seeing them at your event.

. i i in Need Metworking Event
Add list of upcoming events 10 Neea Nemorking Event

2011 at 1.00 PM EST -to-

Today, 71% of the U.S. online TS&%‘?"&‘RT%?R‘&%’&?'
audience watches video on Chares Hoel
the internet, and the number 58 D 1 4728113
of streams consumed
should more than double by

2013 — Forrester Research 2009

— Share button for posting social media

Video in email can increase click-
through rates by as much
as three-hundred percent-

Forrester Research 2009
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Ask registrants to share the event information. Jump start the word
of mouth buzz around your event.

Once registered,

"~ | attendees can spread
\/ the word about the
~ .
Contact National Council of Nonprofits Annual Fundraiser"-\ event by Sharlng_ on
o Gala Facebook or Twitter.

Selabsiere
< You have success) registered for this event; look for a confirmation email
When shortly. Thanks for youﬁg interest! We look forward to seeing you.

Wednesday August 25, 2717 Tirt 407 DMt 10°00 . ; .

%M hare this event on Facebook
mngt that you're attending A
Where share this event on Facebook
Egﬂuanaco V\{ashington D.C.
T 0 1wt that you're attending
Last Name; Smith
Email Address: jsmith@”" s mmnit e
Guest Information .
Note: Facebook users
LastName: Smith
have on average 130
Payment options frle n dS*
Total Price: $100.00
*Facebook FAQ’s

-
P23
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What do you say?

Remember you want to have a

Conversation on social media.

Communicate the details of
fundraiser, including:
What the event will be about
How the fundraiser supports the
mission
Provide insights that will
encourage attendance to the
fundraiser.

Like any topic, content is king, so
each post must be compelling.

Find out what social networks
your sponsors and speakers are
active in, and encourage them to
help promote the event.

What will the event be about?

Who will be there?
Why is the event important?

Conversation

“Do not miss it!”
“At this year’s event...”
“Hear them speak...”
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Where do you say It?

Treat each network as unique.

Customize the
message for the
audience.

Share event
Information on all other
social networks.

Post a video on
Youtube.

-

facebook

Social Media Networks
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When do you say Iit?

Stagger your content.

= There are lots of great
things about your
fundraiser and you don't
want to say them all at
once.

Create a steady stream of
content that people will
Promote the event on a schedule:
consume and share on  ,\yeekiy
and across their social =The day before
networks. =An hour before
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Using Facebook before the fundraiser

Facebook offers many tools to help with planning the event
and creating awareness to attend.

Before the event:

Try asking a question with
Facebook Questions to learn
what attendees are interested
in.

Post updates to create
awareness of guest speakers
and sponsors.

Include information about
activities at the fundraiser.

Don’t forget to provide date,
time and location of event in
posts.

Share links to your donation
page.

share: [=) Status - Question Photo ¢]] Link '&¥ video

Learn from your fans and others;

‘What are yol most looking forward to about next week's event?

— Poll Options

‘ + Seth Godin

‘ + Local wine

‘ + Networking with old friends

‘ # Add an opfion...

‘ + Add an opfion...

Allow anyone to add options

Ask Question
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Using Twitter before the fundraiser

Use Twitter to create a place online for conversations about the event.

Before the event: |

Create a #hashtag for the
event. What’s happening?

Thank each Sponsor for Special thanks to our sponsor - Chadwick Martin Bailey (@cmbinfo) for next
the Contribution they’ve wieek's #socialc20 conference
provided.

Include their handles in the © Add your location
tweet

Use updates to:

Create awareness of the What’s happening?

fundraiser.
Incorporate links to your event Dion't miss @@emlitster speaking at next week's @nespn event on event marketing

site #eventmarketing httpfow idin2g

Announce who's attending and
include their Twitter handle

Tweet information about
activities at the event.

€ Add your location 27 | Tweet
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Using Youtube before the fundraiser

Create a strong desire to attend with a
video.

ConstantContact™-z%"  »isitforme? » features » Pricing » Success Story & (855) 8166508

SUCCESS STORY .
Promote the event on your website or

Breathing Time Yoga

Watch how the Breathing Time Yoga studio of Pawtucket, RI emall and |nC|Ude a YOUTUbe Vldeo.

uses Event Marketing and social media to register customers
easily and eficiently.

““Since we started using Event Marketing we have v u G u eSt S peake rS

been much more seamless about people registering

- ' = Activities You Tllhe

=  Success stories

ST e Avvideo that paints a picture of the event or the venue is always a
great idea- this is like a mini commercial for your event. If there are speakers, hiographies
and pictures are also a plus. Last, if the event is in a city where most of the attendees do

e nat live, make a page for fun and exciting things to do in that city- this broadens their
| =Lttt concept of the event/trip and fosters more exciternent!

I'm amazed at h

hen Solcting 1 manth ago * Reply privately * Flag as inappropriate

[ 4= an Event Professional: What do you expect i an e...

B. J. Enright -

1 month age

Julius Solaris - Thanks B.J. Much appreciated
nth agoe

Hannah Mm:hell A wdeo that paints apicture of the event or mE venue is always a
eat id svent. If there are speaksrs. biographies
d fctor p\ . L st, ifthe mm city where most of the attendses do
ot e ke & page for fun and exciting things 1040 i that clty this broaden ther
concept of the eventitrip and fosters more excitement!
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ENGAGE AT THE EVENT




Using Facebook at the fundraiser

“ Social Media & Community 2.0 Strategies
If wou are enjoying James Fowler's talk, check out the Connected app

D I th t - : . TouchGraph
u rl n g e eve n - E{ TouchGraph displays a wisualization of which friends are friends
=)

with each other, TouchGraph identifies clusters to which friends
belong and ranks friends based on who is & connector between
groups,

Use live updates to mention | |

) ) ﬂ april 5 at 9:0%m - Like - Comment * Share
generous contributions, fun p—
aC“VltIeS ‘Write 3 COMMEnt.,.

I nCI Ude pICtu res Of any g ueSt RS- Social Media 8 Community 2.0 Strategies acded 4 new photos 1o the alburm
Speake rS Or attendees i Social Media & Community 2.0 2011,

Encourage attendees to /

share or comment during the I

event on Facebook via ;
. Social Media 8 Community 2.0 2011

mobile.

Provide links to make a R _ _
. . e Social Media & Community 2.0 Strategies
CO ntr' butlon . Be sure to visit the Social Media & Community 2.0 Blog for session recaps from

Primer Day!

il 5 at &:15am © Like * Comment * Share

Community 2.0
community20.blogspot.com

Community 2.0 covers the new dynamic of business to consumer engagement

Constant Contact "2 3
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Using Twitter at the fundraiser

During the event:

Encourage attendees to tweet about
what they are experiencing during the
event under the event #hashtag.

Thank each sponsor at the event.

People who are interested and could not
make it can be part of event following a
Twitter feed.

Encourage attendees to post photos
and videos from mobile devices to
Twitter with tools like Twitpic.

Add Twitter handles to name tags (as e

appropriate).

As of Dec 2010, 27% of all mobile phones
are smartphones, by end of 2011 over

50% will be smartphones. -comScore’s “2010
Mobile Year in Review”

Twitter has 165 Million Users — 50% of

them use Twitter Mobile. —Mashable.com,
“Mobile by the Numbers”

(] L]
bw.bP'c Home Public Timeline Upload Photo or Video Settings

Posted on March 16, 2011
# View full size - by adventuregirl

Everything we do MakellzeCrf
the twoffice

MakelseOf Wordpress Exploit
Scanner Helps Administrataors
Don't you kwegeﬂlng good mail" ? Made my day TY @guykawasaki Scan Their Database For

o @auyaraplle Malicious Files Fittpe ity
PiETE

ScepticGeck Bad karma for
Linue koalas says @lanDoudglas
http /bt by Mg

about 1 minute aga

Geeklad How To Set Up
LiveZila And Earn Money By
Seling Crline PC Support
btk im -alEuD

2 rninukes agqo

1.} Geeklad Yahoo Cpen Sources
. Traffic Server hittp: /i f.im

J-alJ¥ET

[Ewikkern Jain the conversation
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Leverage Mobile

RIS oy can you use it?

= Do you have a venue? Create a
T location to check in.

—_ ., - Co-marketing with local
\ businesses? Drive traffic to each
other.

= Leave a tip about your event.
- Leave a “To Do” about your event.

= Scavenger hunt around event.
— Hints in tips area
= Understand interests of people
checking in (profile info).
= Watch for instant feedback.

K= I foursquare

3 tips from friends
7 left by other people

More info
Map, contact & more

# of US smartphone users expected to _ Negative comments about the
increase 49.6% this year food | -

150MM US consumers will have - Problems with the facility
smartphones by 2015

-emarketer, August 2011 -

Constant Contact g
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Consider using QR codes to keep the interaction going.

Use a QR code at the event to:
= Review a list of activities at the event
= To make a donation right now
= Watch a video featuring success of the organization

How do | build? -http://bit.ly/
Add- .qr at end of shortened url
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AFTER THE FUNDRAISER




Continue the relationship

Use Social Media to build relationships following the event.

m Thank attendees, donors and | g @creenschoolsca

Marshall Leslie
SPONSOrs. Greening the Campus webcast - PDF of
Give participants a way to stay | Slides now available

connected through the bdcnetwork.com .

Super Conferencel For anyone interested, I've uploaded my slides on Slideshare

“Join Our Mailing List” link or | #education #gre
social media sites. #greenbuilding - SS
Provide information about how

the fundraiser helped the e i e 8 G TO ST

Looking to learn more about integrating traditional and social media? Curious about

Orga n IZatlon . E social media metrics? Join IIR for the 2011 Measure Up conference.,

¢ Welcome to the 2011 Measure Up Event

Share updates about how the g ol o irocon
- - - Welcome to the Measure Up 2011 Conference home page
Organlzatlon helped those It ﬂ April 15 at 1:16pm -+ Like * Comment - Sha[:e h
serves. mbrrr———
s @iasanl

@ I4S4 Metherlands

Registration for our next IASANL event
is open now: htip://bit.ly/fQAYU2 -
Please register if you intend to come!

13 hours ago via Seesmic Desktop ﬁ Favorite T3 Retweet 4 Reply




Using Facebook after the fundraiser

[F38(#3{ Fat, Sick & Nearly Dead added 21 new photos to the album Fat, Sick & Nearly Dead
e - Juicing Up Southern California.

After the event:

Share images and videos
fro m th e eve nt Fat, Sick & Nearly Dead - Juicing Up Southern California

Ask people to tag themselves [@ April 15 at 8:08pm  Like * Comment  Share
“are you in our photo album?” 1 24 people ke i

. L) View all 8 comments
Include a link to a post-event - . , .
Thrl\nle ii\:“y;?t ;’:2 g:%sigg ayszu; won't be coming to my city...but I'll
poll or use Facebook s
Questions to get feedback.

Thank sponsors and donors
for their contribution.

INSIGHT PROVIDED BY: Knowhm




Using Twitter after the fundraiser

After the event:

Thank attendees and
sponsors.

Via the #hashtag

Include their handle
Review the #hashtag for
insight into conversations
about the event.

Ask attendees a question
through the #hashtag.

“What was the most useful thing you
learned/saw at the event?”

Send a thank you tweet (@) —
to everyone who engaged
with the event on Twitter.

«— Back to Home

Results for #events

Tweets  Tweets with links ~ Tweets near you  People

NielsLimbeek Ilicls Limbeek
‘ @TjibbeDTC Mischien weet @Lvdm1961 hoe het zit met event
managers gemeente #Doetinchem en mogelijkheden hierin?

#citymanager #events
7 minutes ago

GreenFactOTD liike Benham
. RT @DIYgalore Environment-Friendly Baby Shower Ideas

http://linkb.com/ecobabyshower #events #environment #green
#eco

& minutes ago

deepgreendesign Graham Chivers

The #math of #climatechange is #complex. #temperature of
#weather #events is not #complex #science. #cdnpoli : Are you
qualified? #topology

10 minutes ago

‘ Zippypro zippy
UL Bl 260606 £chicago. Know more about #Events 60606 at http://bit ly

People results for #events

insomniacevents - Follow
Insomniac Events

HumanEvents - Follow
Human Events

More people results —

Trends
Waorldwide - change

T . @BlacksburgPship
9 BlackshurgParnershp

Thank you to WSLS 10, our Presenting
Sponsor for Fork and Cork.
http://fb.me/YTS8LBR9A

1 hour ago wia Facebook f]'Fa\rorite 13 Retweet 4 Reply
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Using Youtube after the fundraiser

After the event:

= Thank attendees and
sponsaors.
= Share a thank you video

» Post attendees interviews
form the event

= Create a video of highlights
from the fundraiser

|

Constant Contact g
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Collect post event feedback

= Post and promote a short survey PN Chmmopecs Veta Wi romtie
to engage fans and followers and A e
drive engagement. :

Winrﬁ Festival

nnnnn iy Park

Chesapeake Virginia Wine Festival

Review the comments and 52 wai . pariepatig e 011 Cesapesee Vrghi Vi Fesa. Tl webshe’s

1 Info a wiww hortonwine, com

conversations on your Facebook g B et

= ;
= Discussions

wall. 3 i

Events

Horton Vineyards - World Class Wines Made In Orange County,
Virginia

] March & at 1:27pm - Like - Comment - Share
3,534
people like this 1 11 people ke this.

Amanda McCoy Hess They are my fav!!! Yay!!

Review the comments via Twitter s A

Honor and
Remember (Carina Llarenas I love Horton winery!

about your event by searching VR rons et e

Jamee Reese Horton is fantastic wine, I would live at their booth
at & wine fest if I could. Do they need volunteers? Maybe I could

under the event #hashtag. s Sl e

March & at 8:20pm - Like

| Write a comment...

Chesapeake Virginia Wine Festival
We are pleased to announce that Barboursville Vinyards of Barboursville, VA wil be

i i participating in the 2011 Chesapeake Virginia Wine Festival. Their website is
Web Teks =7 http:/fbarboursvilewine.netjwinery fvineyard-and-wines fwine-
at-barboursville four-winemaker
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Thank you for attending!

Learn more about how Social Media Marketing can help small business and non
profits optimize marketing efforts.

Visit our website and register for our free webinars here:
http://bit.ly/BAGCTCT

QUESTIONS?

On Twitter:
@AshleyPWade
@justintryon
#socialenergy
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http://bit.ly/B4GCTCT
http://bit.ly/B4GCTCT

Go to www.soclalquickstarter.com

and get help with:

Social Media 101
Facebook

Twitter

LinkedIn

Blogs

YouTube

Location-based marketing

BiddinglorGood

§e “2zasf
o H seihdd

socal Achkstarter

Constant Contact®

Hello!
You know th nedia marketing is important for y,
it, or maybe you're looking for the bes
the folks at C ant C
u building online
ocial 101

o any chapte

What's Inside:

Social Media 101 (4 chapters) YouTube (3 chapters)

Facebook (15 chapters) Ratings and Reviews

Twitter (16 sl
Location-Based Services

(7 chapters)

QR Codes (3

LinkedIn (13 chapters)

Blogging (3¢

started the Social
starter, we'd love to hear

, , -,y
From you. Visit our new Facebook

page and let wus knoew what youre

y . s ) P
interested in lecrning. e want to make

2his Fun and easy.

Thanks,

Tearr n isit us on Fac

powered by KhOWh'aW

Constant Contact -
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http://www.socialquickstarter.com/

