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Holiday Promotions:
Planning and Design

Give yourself the gift of new customers

® y o
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. Are you ready?

. Create a holiday marketing strategy
. What's your offer?

. Make a great promotion

. Next steps
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Are you ready?

o
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Are you ready?

Seize the moment!

20%- 40%

of yearly sales




Are you ready?

Prepare now

41% start Remember: this  Know your
shopping before is part of building goal for the
Halloween a long-term holiday season
relationship with

your customers

Source: National Retail Foundation o
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Are you ready?

3 quick tips for holiday
promotion success

. -
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Know your Know your Know what
marketing goal audience they want

Know where Know when
to reach them to reach them

—

Are you ready? | Create a holiday marketing strategy |
What's your offer? | Make a great promotion | Next steps




Are you ready?

Know your marketing goal

Reach
new customers

Drive
repeat business/
loyalty

Motivate
donors and advocates

Increase
membership/
subscriptions

4 -
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Create a holiday marketing strategy

Know your audience

o
22222
o €550 =
O
Ask Watch Happy
guestions behavior customers
How often? Open rates
What interests Click rates
them?

. -
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Create a holiday marketing strategy

Know what they want

670

Unsubscribe because

the content was not relevant
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Know what they want

Segmentation

Create a holiday marketing strategy

A

i)

Seasonal customers or supporters

VIPs

2

Regular customers or donors

0

New!

]

Divide people into groups based on
iInformation like interests and demographics

®

iy
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Pinterest

Pinit 4 Schedule ®Like 1 &Y Visit Site

A
Art Impressions, Inc.

...Hooray! It's an Ai Day

Shop
Catalog

Get Inspired
Ordering Info
About
Wholesale

$= ‘Try’fol

0 Lt o cheative g

Like us on Facebook €3

View ou videos on YoulT)

Art Impressions Rubber Stamp!
Turkey and Happy Thanksgiving S¢

0

4 Send

n Share

. Art Impressions Rubber Stamps

Free Turkey stamp! Get them whie they're hot! (&




Create a holiday marketing strategy

Know where to reach them: email

12| Coupon/discount

DOOR éOUNW COFFEE ON-LINE HOLIDAY EVENT @ F r ee S h i p p i n g

ONLY 4 DAYS LEFT!
JOINggé&ﬂl‘;glfg‘g}Sl%g 30% OFF Everything On-line Only ~ Plus Free Shipping at $50

HURRY! This Holiday Event Ends December 2ndt @ F e at u r e d p r O d u C t S

( ./630 m/" Door GW Graditior
CﬁeeQ‘TmCa

Roasting dhe Worlds Finest. Goffecs

fo}

e JE HURRY! On-line ONLY Sale Ends December 2nd
Order at doorcounrycoffee com or call 1-800-856-6613
NOVY Use Code DCCHRISTMAS O n a e

Gifts starting at $9.95, more than 100 varieties of coffee, ’ \
4

plus fantastic holiday coffees to help celebrate the season!

i e :O: Increase awareness

or call us at 1-800-856-6613 to place an order!

v Increase
membership
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Mobile internet usage
IS growing fast

More than

f e a0 000y
..“
”“
199000004
6004y
(1794
e
S00q ‘O

of emaills are opened
on a mobile device

Source: Litmus

»!
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Create a holiday marketing strategy

Know where to reach them: mobile

15%

used phone to
get real-time,
location-based
Information

Source: Pewlnternet.org

90%

of mobile searches
lead to an action

Source: searchengineland.com

710%

who ran a local
search via mobile
acted within one
hour

Source: CMO Council
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Create a holiday marketing strategy

Know where to reach them:

soclal media mngShare your email

Dinterest e ‘..’ newsletters

Taza Holidays

Post offers

Share product ﬂ
photos

Provide shopping
advice

Ask questions to
spark conversation

SREIR
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L

®

Q+

Name | Facebook LinkedIn Twitter Pinterest Google+
Primar women, g/loeftr:&/are
mary- Al Business Young adults | foodies, !
audience marketing,
crafters :
businesses
Sharing text, Sharing Sharing Pinning Sharing text
Good for news, news, text photos, updates,
photos, : . :
what? | . . product info, | updates, video, links, photos,
video, links : : . : : :
testimonials | links to info | graphics video
Sharing Increasin
engaging Sharing Sharing our J
Best for | content, Thought original and | products, y -
: . : searchability
what? | reaching a leadership curated how-to/tips, and
large content e-books .
. expertise
audience

19 | Constant Contact’ #£*



F 0 B B 3

Name | Facebook LinkedIn Twitter Pinterest Google+
Value | high high low high high
Volume | low low high medium medium
Frequency | 3x/week 3x/week 5x/day 3-5x/week 2-4x/week

Jse your networks strategically

Match t

ne value/volume that fits each network

o i
20 | Constant Contact #£*




Create a holiday marketing strategy

Know when to reach them

The best dates Tools to help
and times you schedule
o Email reporting o Email marketing
o Social media reporting o Social media marketing

o Facebook scheduling
tool

o Hootsuilte or
TweetDeck

o i
21 | Constant Contact #£*



Create a holiday marketing strategy

Email: When to send

o Monthly iIs most common

o Ask yourself: “When are my
readers likely to take the
action | want?”

. -
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Create a holiday marketing strategy

Email: Find your best day

¢» Divide your list into
3 groups of people

@ Select 3 days in the week
to test

© Send your e-mail, watch for
best response

. -
23 | Constant Contact #£*



Create a holiday marketing strategy

Email: Find your best time

D Use same 3 groups of
people

@ Select 3 times on the day
with the best results

© Send email at 3 different
times of day, note time
with best results

. -
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Create a holiday marketing strategy

Email: Reporting tools

My Emails > Winter Recipes Email © cCopy | Resend
status @D
Email Stats C & Printable Version

81 Bounces
28 1 47 1 4 2 0 Spam Reports
Opened Sent Clicks Forwards 1 Opt Outs

(7.1%)
(42.4%) (50.0%)

Email Settings

Subject: The Content Team Needs Your Clicks!
From Name: Constant Contact Content Team
From Email Address: acollier@constantcontact.com

Reply-to Email Address: acollier@constantcontact.com

Send To Lists:  Telesales for our email reporting ~ Content Team  Content Team List

Template UsedSeasonal - Winter Promotion

25 | Constant Contact’ #£%



Create a holiday marketing strategy

Email: Scheduling tools

Send now (We'll begin sending your email shortly. Delivery times may vary depending on your list size)

Send later

Date || Time |3 v |00 v||AM v | EDT

(4] | Dec

|Su Mo

# s5e

1
A < 2
Inc 44 15
21 22
28 29

. -
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Create a holiday marketing strategy

Social: Reporting tools

Q E@ J.Doe Home

Page Activity @ Insights Settings Export Build Audience ~ Help -

Qverview Likes Reach Visits Posts People

When Your Fans Are Online Post Types Top Posts from Pages You Watch

Data shown for a recent 1-week period. Times of day are shown In yeur computer’s local timezone.

DAYS
100.8K 100.5K

992K 975K 98K 995K 100.1K

TIMES

. -
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Create a holiday marketing strategy

Socilal: Scheduling tools

[@] J.Doe Home

Status || Photo / Video 31 Event, Milestone +

Have you tried our seasonal cupcakes? Candy cane, hot chocolate and
apple pie cupcakes are now available!

Schedule Post -

111472014 [ 6:00 pm

Boost Post

Schedule

Sun Mon Tue Wed Thu Fri

2 3 4 5 6 T 8
g 10 11 12 13 14 15
16 17 18
23 24

19 20 21™~22

5?We can help you with that! &)
25 26 27 28 29

= C # @ httpsy//hootsuite.com/dashboard

1 X - ‘ Do you know the best days for discounts? = #lnfographic #Holiday Shopping Survival Guide

Find profile I
http:/igu ly/B2Qbd via @B2Community
azurecollier X I
ConstantContact b
CTCT_API »
CTCTcareers »
& Addalink
CTCTCoach 2 s - 5
£ TrTavant + | AutoSchedule (@ o CEl ES "‘3(;
AutoSchedule your message for optimal impact. ’e
November 2014 e
B 201441107 mmjohns
Su Mo Tu We Th Fr Sa of stores in the
L o12 v:[00 v am em
2 3 4 5 & 7 & [JEmaimewhen message is sent
9 10 1 12 13 14 15 View date in Publisher
% 17 18 19 20 21 22 rces to Help
23 24 25 2% 271 3B 2
= \Want to save time? Try the bulk message uploader
[wRP) B v  Schedule ¥iPhone
5 Benefits of Using the Cloud for Your Small ‘Bostonl Any plans for more locations? | live in
GEHealthcare . Business bit ly WSRWDv the ‘burbs. Need a Turkey Tom sammich!

10:08am via Percolate
SenoClaire uses the same dose radiation as a
2D mamme with 30 imaging to help detect

efficiently. invent.ge/1r0NbzP #acklingcancer

kapost .
10:08am via Oklopost

How One eBook Drove 1000% ROI with
Psychographic Targeting —> bit Iy/11ZshY8 by
@Jeanwrites pic twitter com/VSIROFx1mc

joelcifer .
10:08am via TweetDeck

FB Messenger has ‘more spyware type code
than products intended specifically for
enterprise surveillance.” bit ly/twmr3Hn

EdmundSLee .
10:08am via SocialOomph

#TwitlerTips Stay within the 140 character limit
If U exceed the limit, parts of your msg will be
cut off & missing! #EAmundSays

vanessacabrera .
10:08am via Hootsuite

5 Benefits of Using the Cloud for Your Small
Business - If you feel like your understanding of
cloud computin... ow.lyl2Noz1o

Wi M

hughespjh

9:57am via tuitterfeed

5 Benefits of Using the Cloud for Your Small
Business: If you feel like your understandin...
bitly/1uryiMc via @ConstantContact
Corissast|

9.57am via twitterfeed

5 Benefits of Using the Cloud for Your Small
Business bit.ly/1urykn7 via @ConstantContact
nelithayer

9:55am via Twitter Web Client

#E4EDevConf psyched to have you all here
@ConstantContact - 425 attendees!

ConstantContact

9:54am via Hoolsuile

Did you get a chance to play? :) #SMBInnoLoft
RT @AllaHeffman: Crucial office
accoutrements at #E4EDevConf

pic twitter.comAEmqx07iQ

ConstantContact

9:53am via Hoolsuite

Thanks! We love our new space! #SMBInnaLoft
RT @applante: Pretty sweet digs over at CCT
InnoLoft #E4EDevCont

azurecollier

Sep 11, 2:00pm via Hootsuite

Don't make these #mistakes! > The Worst
Things You Can Do As A Content Marketer
ow.ly/BnUGC via @B2Community

azurecollier

Sep 11, 1:31pm via Hootsuite

Surprised at the list of cities with free wi-fil We
need more~ Cities With the Best Wi-Fi
Coverage #infographic ow.ly/BnXN8

azurecollier

Sep 11, 1:15pm via Hootsuite

Get ready now-the holidays are coming! > How
To Boost #Holiday Sales with #Pinterest
ow.ly/BnUPi via @Hello_Society

azurecollier

Sep 11. 12:03pm via Hoolsuite

Are you using it? > 79% of Marketers Say
#SocialMedia is the Most Effective Channel for
#B2B [STUDY] ow.Iy/BNTER via @alltvir
azurecollier

Sep 11, 11:37am via Hootsuite

Get Found! 3 Ways to Stand Out Online and
Aftract New Customers ow.Iy/BnRHr via
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Know when to reach them

W

Th

Sat

6
Monthly
Newsletter:
Gift ideas
8 9 10 11 12 13 14
Email Facebook:
promotion: free Link to Pinterest
stocking stuffer board of gift
w/purchase ideas
15 16 17 18 19 20 21
Facebook Email: last
guestion: Whoin chance for free
your family is shipping
hardest to shop
for?
22 _ 27 28
tgn;éo Pinterest regular communication
g{usftrgtr:édng social media
promotional communication
29

holiday/event affecting
business

deadline-driven
communication




Time: morning

Time: noon Time: afternoon

Fill in the
blank

Monday Fun fact!
motivation

quote

Having a
sale this
weekend!

OR

Check out

these tps Glass of wine

(celebrate!)

One week of Facebook posts




ITime: [ITime: ITime: I ITime: I ITime: I

(Celebrate!)

Exercise: Now it’s your turn... fill this out




s your offer?

What




What’s your offer?

Examples of offers

[

Event invites
& updates

Discounts

v

Support a cause

B2B services Hints & tips

33 | Constant Contact #6%



What’s your offer?

Examples of offers

&

Discounts

-~

o 20% off through Thursday
o Buy one, get two
o 1+1= Fun (one for you, one for

N\

a friend

J

34 | Constant Contact #6%



What’s your offer?

Examples of offers

o

Downloads
o 5 Tips for Better Gardens -
o Quickstart Guide

o 7/ Mistakes to avoid in your tax preparation y

35 | Constant Contact #6%



What’s your offer?

Examples of offers

-

o Register now, save 20%

o 2-for-1 tix: register yourself,
bring a friend for free!

o 10 VIP seats left at standard
price!

o

~

[

Event invites
& updates

36 | Constant Contact’ #£%



What's your offer?

Examples of offers

B2B services

-

o 3 coaching sessions for the

N\

o Newsletter review with every

o Save 30% on Initial

~

consult

consultation

price of 2

J

37 | Constant Contact #6%



What’s your offer?

Examples of offers

-

\\

o Mobile-friendly in 8 simple steps

o Top Trends in Front-of-House Operations

o DIY Precision Instrument Maintenance

Hints & tips

38 | Constant Contact’ #£%



What’s your offer?

Examples of offers

a )

o Help today and receive
exclusive access!

o Donate today for a chance to

join us!
o Join today and receive our w
Friends + Family discount

\_ Support a cause

30 | Constant Contact’ #£%



How will you engage with
customers? O bolses

feeling
naughty or nice?

This holiday season, for every $25 that you
load on a boloco card, you get to decide to...

be nau5hh1 be nice

Get a $5 bonus added Puta$5bonusona
to your boloco card new boloco card &
give it to a friend

decide how you're 'feeling’ before 12/31/2013!

® r/ 4
a0 | Constant Contact #&*



Make them

Dear Kevin,

Wise Snacks would like to thank you for all your
support this past year. We truly appreciate our
loyal customers.,

Happy Holidays from Wise Snacks.

December Wise Buys Coupons

Save on any Wise Snack!

Learn How Cheez
Doodles Are Made

Prepare for family and friends this holiday season. Stock up on
delicious Wise Snacks. This month save $.50 on any Wise Snack.

Click Here or an the

Any Wise Snack
6.75 oz. or larger

Limit 1 per customer. While supplies last

Make It clear w

na

What’s your offer?

notice

Use a strong subject line

Home | Yams | Kits | Patterns | Books | Tools | Spinning |

Cotton Lover’s E-News
celebrating the natural fibers you love

November 27,

CYBER MONDAY

One Day Only Super-Sale!
Savings to knock-your-socks-off like this last only one day! Monday 11-28-11!

30% Off All Yarns! Use Code CYBER30
Cones, skeins, mini cones. You name itl 30% Off all Yam Orders of $150 or mor |

Free Shipping! Use Code FREESHIP
Free shipping on all Cotton Clouds’ knitting, weaving, crochet kit orders $35 or more!

Santa's Wish List Use Code FREESHIP

Free shipping on select big ticket items listed on our Santa's Wish List! Click Here fo see
what Santa has on his list for you: Lean to Weave & Leamn to Spin Specials, Kit-of-the-
Month Clubs, Chenille Scarf Kits, Cotton Spinning Kits and lots more!

Gift Certificates
Give the best gift ever! Free shipping coupon included with every Cotton Clouds' Gift
Certificate $100 or more. That's Free Shipping when Gift Certificate is redeemed!

Subject: Last Chance for Free Shipping

Having trouble viewing this email? Click here

You may unsubscribe if you no longer wish to receive our emails.

SYNCLINE WINENEWS

Dear (Conicci First Name),: ]

Free Shipping ends fomorrow December
Tasting Room Hours 15th.
Closed until February 2nd

They say all good things must end, and our wonderful offer
of free shipping on six bottles or more ends tomorrow.
February 2nd 2012
Tasting room reopens
Thursday-Sunday 11

Free UPS ground shipping
on six to twelve bortles,
anywhere we are allowed to
ship in the continental US.
Each six to twelve bottle
‘order must go to a single
address in the continental

February 6th 2012
Syncline Clul

are you are offering
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" Make it
| engaging

Make it Make it
timely easy
Make it
sharable

Are you ready? | Create a holiday marketing strategy |
What's your offer? | Make a great promotion | Next steps




Make a great promotion

Make it timely

noeE o e T T
: 8,

From the Old WOI'Id Dellvered to Your Home SINCE 199

LS

Cyber Monday - Today Only!

DeallCONES secreticyber:

Today Only

<] CYBER MONDAY DEALS

GO! "GET READY FOR THEHu{‘[d

Tuscan Christmas ‘

BLACK FRIDAY SALE!

Enjoy 25% OFF EVERYTHING & $5 ground shipping - today only!
se the promo code “secretcyber™ at checkout

« $6 SHIPPING for ground shipping to the lower 48 states & military APO

+ FREE SHIPPING or
ipping to the lower 4

« OFFER GOOD v
stackable with other coup:

« FREE TEA SAMPLE\ : Start shopping! ©

o Take advantage of key dates

o

P4

v The Se

UNIQUE GIFTS

Th ursday

Enjoy 10% off your holiday purchases
storewide on Thursdays now through
Christmas. Sip complimentary wine & cheese
while you browse By the Sea’s collection of
fabulous and affordable holiday gifts!

« Fashion jewelry and scarves

« Mariposa gifts — ornaments, frames, wine
stoppers, spreaders, serving pieces and more!
Candles by Botanicus and Vance Kittera
Seaglass and coastal inspired gifts & books
Bath & Body products by Mangiacotti

And more!

BUY A GIFT CARD, GET ONE FOR YOU! Buy $50in Gift Cards
to Seaglass, Capri, Blue Ocean Music Hall, By the Sea or SurfSide5 and
receive a $10 card for you. Gift cards can be used all five locations!

o Keep important shipping dates in mind

o Know when exclusive offers end

a4 | Constant Contact ol



Make a great promotion

Make It easy

oHelp them find the
right gift

o Communicate
through pictures

o Use design wisely

o Make working links

(L)

)

Teason’s CSreets 7
(4

Creations Abound

Gifts under $20 Gifts under $40

Picture Frames

Baseball Bat Pepper Mill

Cherish your memories with Inspired by the American

our Dad Letterhead Frames. Gamia this Baseball Bat
Perfect for telling your ghaped millis a pepper
parents youlove them grinder like no other.
12.95 $29.95

&f ADD TO CART

& ADD T0 CART

See more gifts under S20

See more gifts under S40

Gifts under $60

o Paic ) "‘
Golf Drink Dispenser

The discreet way to enjoy

drinks right from your golf

bag. Its secretis the one-
button dispensing pump.

§45.95

&l ADD T0 CART

See more gifts under S60

raffic or
ivery

ur friends at
se

rour list.

i below.

galore

€s and nuts
es

gocks

1€l soaps

mwhite kits
Iree
dlers

s & games

oE & gift wrap
ifts and toys

\ Bruins & Celtic gifts
ies, & seed

fd gloves

tldren's books
actus, poinsettias
ad baskets

& & nutcrackers
Zelties

45 | Constant Contact’ /""



Make a great promotion

Make it engaging with video

At boloco, we love pumpkins. They're fun to decorate (hopefully
entered your inspired jack-o'-lantern to win our Facebook cont
ever MORE fun to eat.

That's why we've whipped up a delicious new shake to celebrat
Halloween and the fall season. It's filled with pumpkin, non-fat
yogurt, skim milk, and our special mix of holiday spices (brown
cinnamon & nutmeg). It's basically a pumpkin pie in liquid forn
think all you pumpkin-lovers out there are really going to enjoy

Introducing... The Pumpkin Shake!

P

[@Q Boloco shared a link,

BOO! loco... anyone tried the purmpkin shake yet? Happy
Halloween! bt/

Fararwy youtube, comfwatch?v=Srkk7p_Sfsl

Like * Comment * Share

(I

(3]
L3

booloco!
v, youtube, com

happ halloween!! do ‘nr forget ko Follow us on
m/bol nd
v.Facebook, com

boloco,com *song. .

ehz Qs

*Source: Forrester Research

oVideos increase

click-through rates
by 300%*

o Spotlight your products,
services and customers

o Promote your video

a6 | Constant Contact ol



Make a great promotion

Make It engaging with
reviews

o 88% read reviews before
purchasing*

ocDon’t be afraid to ask!
o|nclude relevant reviews,

feedback, ratings and i igiosearsion
qUOteS w A AN mustHave

eviewed by Annie .
Reviewsd:by.Aania | purchased a Duo for my father-in-law for

090772011 - 02:52:21

. « . ” Christmas last year and he loves it! | bought a
*Source: BrightLocal“ Local Consumer Review Survey,” 2014 P g d

second one for myself and have used it to bring
haome wine and olive oil. | have even packed suntan

lotion in it as well. Well made.

. -
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Make a great promotion

Make It shareable

Having trouble viewing this email? Click here

£ [in [+ L NS

Happy Holidays + *
*

. *

Greetings from Oh To Be A Dog!

Happy Holidays! We cannot believe it is already the holiday
season. Where has the time gone? It is time for us to make
room for guests, travel to see family or even enjoy some much
needed time off from work and /or school. The holidays can be
stressful, but remember to take time for yourself.

o Share bar
o Simple Share

o Ask people to like, share,
retweet, pin

If you are traveling without your pets, we can help with sitting
or stop-in visits. If you are having guests and want to make
sure your dog still gets the exercise he or she needs and you
don't have time, we can take them on a walk or a hike. Plus, a
tired and mellow dog is much easier to handle with guests

Oh To Be A Dog coming and going :)

Where your dog is family. e also have a FEW 2012 Calendars for Charity still available
ohtobeadog.com and they make a great gift!! See below for ordering
information.

g Have a happy and safe holiday season.

Your Friends at Oh To Be 4 Dog!

Top 3 Holiday Tips

The holidays are a fun time to spend with your furry loved
ones. Here are some tips to keep your holidays safe and fun

. -
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Make a great promotion

Make It mobile

Avoid
using too
much text

a__Verizon &

The Slidument

Necessary evil, or just evil?

Lorem ipsum dolor sit amet, consectetur adipiscing elit.
Cur, nisi quod turpis oratio est? Fortemne possumus
dicere eundem illum Torquatum? Ut nemo dubitet,
eorum omnia officia quo spectare, quid sequi, quid
fugere debeant? Rationis enim perfectio est virtus;
Facillimum id quidem est, inquam. Duo Reges:
constructio interrete. Istam voluptatem, inquit, Epicurus
ignorat? Quae similitudo in genere etiam humano
apparet.

Scientiam pollicentur, quam non erat mirum sapientiae
cupido patria esse cariorem. Nam adhuc, meo fortasse
vitio, quid ego quaeram non perspicis. Huius, Lyco,
oratione locuples, rebus ipsis ielunior. Sin tantum modo
ad indicia veteris memoriae cognoscenda, curiosorum.

Verizon & 1:44 PM

“Inbox (62) 2 of 159

The Slidument

Necessary evil, or just evil?

Lorem ipsum dolor sit amet,
consectetur adipiscing elit. Cur, nisi
quod turpis oratio est? Fortemne
possumus dicere eundem illum
Torquatum? Ut nemo dubitet, eorum
omnia officia quo spectare, quid sequi, quid fugere
debeant? Rationis enim perfectio est virtus; Facillimum
id quidem est.

CLICK HERE TO LEARN MORE

How many slides is right?
It depends...

Ipse Epicurus fortasse redderet, ut ===
Sextus Peducaeus, Sex. Nec vero s [
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Make a great promotion

Make it mobile

Myspace
noreply@new.myspace....

Mike Summers
Mike.Summers@regace...

Avolid
multiple
columns

Get the Most Out of Re' Ace! UPGRADE NOW!

Dear Subscriber,

This is Mike Summers,
WebMinds' Community Manager. FREE DOWNI-OAD

How is everything goin | with
your copy of RegAce s« far? Did

you try out all of the pr« gram’s

tools? | thought I'd sen 'you an Ungade Now and Get
email and see how thir |s are ”Shields up|" fOI‘ FREE!
going. | also wanted to emind . :
you how to use RegAct fo make
your computer super f: 5t without —
wasting any of your va jable — 66 of 26165

time. »

The best way to speed ip and
optimize your PC with | egAce is
i on (by

. -
s0 | Constant Contact £~



Make It

Clear and
easy calls
to action

Make a great promotion

The Slidument
Necessary evil, or just evil?

Lorem ipsum dolor sit amet,
consectetur adipiscing elit.
Qued cum dixissent, ille

ranben Auid et aund ah as

absolvi et perfici debeat? Click’

more. Ut optime, secundum
naturam arrectum esse possit.
Quod cum ille dixisset et satis disputatum videretur, in
oppidum ad Pomponium perreximus omnes. Duo Reges:
constructio interrete.

Quid igitur, Inquit, eos responsuros putas? Eaedem res
maneant alio modo. Non quam nostram quidem, inguit
Pomponius iocans; Non est igitur voluptas bonum.
Quam illa ardentis amores excitaret sui! Cur tandem?
Plane idem, inquit, et maxima quidem, qua fieri nulla
MAIOr potert i+ irm in Fomnmnm i it nmnnitng,
qui maledic |s insectantur eos, a quibus de veritate
dissentiunt |Click here if you want to learn more.

Inbox (63) 1 of 166

DESIGNATIONS

The Slidument

Necessary evil, or just evil?

Lorem ipsum dolor sit amet,
consectetur adipiscing elit.
Quod cum dixissent, ille

A S A

mmmben A i 2k an

absolvi et perficl debeat? Click

here if you want to learn

more. Click this if you want to
And

request a consultation.
click here to see some of our other work. Ut optime,
secunaum naturam arrectum esse possit. Quod cum ille

tis L in ad
ximus omnes. Duo Reges: constructio

it, e0s responsuros putas? Eaedem res

D B« @

The Slidument

Necessary evil, or just evil?

Lorem ipsum dolor sit amet,
consectetur adipiscing elit. Cur, nisi
quod turpis oratio est? Fortemne
possumus dicere eundem illum
Torquatum? Ut nemo dubitet, eorum
omnia officia quo spectare, quid sequi, quid fugere
debeant? Rationis enim perfectio est virtus; Facillimum

CK HERE TO LEARN MORE

How many slides is right?
It depends...

Ipse Epicurus fortasse redderet, ut
Sextus Peducaeus, Sex. Nec vero
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Make a great promotion

Make It mobile

uil_Verizon 2 11:55 AM

The quick, brown fox jumps over a lazy dog in 9-point font. DJs flock
by when MTV ax quiz prog. Junk MTV quiz graced by fox whelps.
Bawds jog, flick quartz, vex nougat.

Newsletter Headline = 12 points

Summer Travel Tips

Actually, 9-point sub-headline and body text, seitan magna DIY cupidatat
vero, occaecat in chillwave fingerstache duis. Banjo twee beard, ethical ethnic
dolore post-ironic polaroid consectetur yr cray pug. Chambray accusamus
stumptown kale chips freegan. Commodo wayfarers fingerstache lomo aliqua
locavere.

Selvage skateboard small batch delectus consectetur, kogi intelligentsia post-
ironic. Tousled gui mumblecore dolor before they sold out ullamco.
Reprehenderit blue bottle skateboard Neutra banh mi locavore. Aute adipisicing
kogi, leggings salvia mlkshk aesthetic helvetica consectetur small batch.

Forward this email

T
o Safeunsubscrive ’a-m‘"ﬁ‘-u:\
’

This email was sent t i il.com by i com

9-point font, headlines don’t stand out

r

T 11:55 AM

Inbox (21)

The quick, brown fox jumps over a lazy dog in 11-point font. D]s flock
by when MTV ax quiz prog. Junk MTV quiz graced by fox whelps.
Bawds jog, flick quartz, vex nougat.

Newsletter Headline = 22 points +
bold

Summer Travel Tips

Actually, 11-point sub-headline and body text, seitan magna DIY cupidatat
vero, occaecat in chillwave fingerstache duis. Banjo twee beard, ethical ethnic
dolore post-ironic polaroid consectetur yr cray pug. Chambray accusamus
stumptewn kale chips freegan. Commodo wayfarers fingerstache lomo aliqua
locavore.

Selvage skateboard small batch delectus consectetur, kogi intelligentsia post-
ironic. Tousled gui mumblecore dolor before they sold out ullamco.
Reprehenderit blue bottle Neutra banh mi locavore. Aute adipisicing
kogi, leggings salvia mikshk aesthetic helvetica consectetur small batch.

Forward this email

Avoid tiny
fonts

Minimum: 22-point

headlines, 11-point
body text, improved
contrast
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Make a great promotion

ake it mobile

— vero, occaecat in chillwave fingerstache duis. Banjo twee beard, ethical
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Inbox (21) |
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The quick, brown fox jumps over a lazy dog in 11-point font. DJs floc| JETBA0IILM
e e M e Sunset Travel <ctctwebinar@gmail.com>
Summer getaway specials

Newsletter Headline = 22 points +
bold

Summer Travel Tips

Actually, 11-point sub-headline and body text, seitzn magna DIY cupidat:
vero, occaecat in chillwave fingerstache duis. Banjo twee beard, ethical ethni
dolare post-ironic pelaroid consectetur yr eray pug. Chamhray aceusamus

\\ / // Sunset

stumptown kale chips freegan. Commodo wayfarers fingerstache lomo aliqua: -

locavore. » A I l
Selvage skateboard small batch delectus consectetur, kogi intelligentsia post r a ' e
ironic. Tousled qui mumblecore dolor before they sold out ullameo.

Reprehenderit blue bottle skateboard Neutra banh mi locavore. Aute adipisici
kngi, leggings salvia mikshk aesthetic helvetica cansectetur small hatch,

The quick, brown fox jumps over a lazy dog in 16-point font. DJs flock by
when MTV ax quiz prog. Junk MTV quiz graced by fox whelps. Bawds jog,
flick quartz, vex nougat.

Newsletter Headline = 22 points + bold

‘ Summer Travel Tips

Actually, 16-point sub-headline and body text, seitan magna DIY cupidatat

ethnic dolore post-ironic polaroid consectetur yr cray pug. Chambray
accusamus stumptown kale chips freegan. Commodo wayfarers
fingerstache lomo aliqua locavore.

Selvage skateboard small batch delectus consectetur, kogi intelligentsia
post-ironic. Tousled qui mumblecore dolor before they sold out ullamco.
Reprehenderit blue bottle skateboard Neutra banh mi locavore. Aute -

(3 Sunset Travel Summer getaway specials nl H ~

Avoid tiny
fonts

Better: 22-point
headlines, 16-point
body text
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Make a great promotion

Make it mobile
Use images carefully

o__Verizon = 10:05 AM
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Inbox (61)

House 307 POD
June 28, 2013, 10:04 AM

House 307 POD
[]

We are all a family under one sky.
Happy Summerl

Love,

Catherine, Carolyn, and Sasha

NB FITNE

14th Street Y Preschool | 344 East 14th
Street | New York | New York | 10003
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Next steps




Get ready for success!

fDetermine your\ ( Create a N [Does your offer\
promotional holiday answer the
goal I marketing question “Why
strategy should |
\ I\ — e
-

Make your promotion great! Make it...

Timely Easy Engaging Shareable Mobile
;—z

Are you ready? | Create a holiday marketing strategy |
What'’s your offer? | Make a great promotion | NeXxt steps
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Get started today... Want to learn more?
60-day free trial Local learning near you...
www.constantcontact.com www.constantcontact.com

Select Resources » Local Learning » Seminars
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Want help in your area?
Expert partners near you...

marketplace.constantcontact.com D

v
Select “Services” and use search box to find
a partner near you. By ConstantContact
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