Constant Contact’ =~

How to win at email marketing and

Facebook advertising
Amplify your messages and drive new customers

to your list
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BE A MARKETER
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All it takes is Constant Contact®#*
#BeaMarketer
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Email is hard to beat. It's where people are.

91% of US

adults...

Source: Marketing Sherpa - survey of cons

umer attitudes

... like to receive
promotional
emails from
companies with
which they do
business.



Home | Yams | Kitzs | Patterns | Books | Tool | Spinning | Specials

Cotton Lover’s E-News

celebrating the natural fibers you love

b=t

N *

with these newsletters than | did with my old ones,

and they’ve gone from about $50 per order to $100.’

Order Now! Sale Ends July 1, 2015
Use code FREESHIP80 at checkout to recieve free shipping
on your next towel kit order of $80 or more.

- Irene Schmoller, founder Cotton Clouds

What can email do for your business?
Boost repeat business.

"Every time | send out an email, | get a sale in 15
| minutes. Overall, | get up to four times as many sales

4


http://www.cottonclouds.com/index.asp
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mid-centuryM@PERN newsletter

What can email do for your business?
Create and increase awareness.

"The emails are an important reinforcement of
brand. | get calls from people I've never met all the
time. They get the newsletter, or a friend of theirs

gets the newsletter, and they know I'm the person to
call. It really helps establish credibility upfront.”

- Brandon Stewart, realtor at David Griffin & Company Realtors



http://www.mod214.com/

Summer
Spa

Savings

Enjoy a 50 minute Swedish Massage
OR 45 minute Custom Facial for $125
(originally $150)

10% discount on all other spa services

10% discount excludes hair and nail salon. Offer expires on September 7,
2015 and cannot be combined with any other promotion or discount.

Open Daily

Gym 6:00am-8:00pm | Aqua Sanitas 8:00am-7:00pm
Spa and Salon services 9:00am-7:00pm

Allegria Spa | Park Hyatt | 100 E Thomas Place | Beaver Creek | CO
970-748-7500 | www.allegriaspa.com

revenue and profit.

"It has definitely been the easiest way to reach
people. If we have a slower day and know that we
want to reach local people, we can create a quick
email and will get at least a few calls right away.”

- Christine Copertino, spa director for Allegria Spa



http://www.allegriaspa.com/
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4. Dinebestforless
i L
Mdmr December 14 at12:36pm - @

EE:EE:?%:E{F{;:::SH?-ﬁ;:;z 2:;2{:‘2::2%8 of Year for Hand-Rolled W h a t C a n F a C e b O O k d O fo r
Bunlle up ond your business?

MWEMWE Build awareness.

TS ANONDERFUL HHE OF YEAR FOR H e~ Rodled ENCHILADAS

"The targeting has absolutely been the best
feature. The biggest goal for us is to get that local
exposure, and being able to target people on
Facebook that live within a 25-mile radius is key.

[nnltss ENIZH]LA[]AS HONDAYS- o~
e s — There’s no doubt about it — it works.”

- John Jeserski, founder DineBestForLess.com



https://www.dinebestforless.com/

! HeydayFootwear.com

S ———————— What can Facebook do for

your business?
Drive measureable ROI.

"We noticed that it was working right away. Our
reach and clicks were far beyond what we were told

Limited production gym/training sneakers direct from

the designer to EXPECt from the ad.ll

Amazing ankle support, flat soles for leg day, cushioned midsoles for cardio and ..

Learn More
- Darin Hager, founder Heyday Footwear
B
i Like B Comment #» Share
30 people like this. Top Comments =

1 share


https://www.heydayfootwear.com/

1. Create a great email

>.Facebook marketing the right way
3. Putit all together: Facebook ads
. Next steps
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3. Put it all together: Facebook ads
4. Next steps




SummMar ¥enas in eyl

_%_
SOUTHSIDE
*CYGLING*

SUMMER TRENDS IN CYCLING

Hey guys~ir's summer at last and your partner on the road wants lo make
sufe you're ready for iding! Stop by 10 s66 Ihe latest rends and what's going
to bo big an twa wheols this soason. Sae you soan!

2 OB

VISIT OUR SITE

Upcoming Events

Take a class with Brody on bike repair and
tunaups. Leam how 1o clean and restore
older models for reuse and what to look for
in new models.

Workshop: June 21, 7:00 pm-8:30 pm

Visit our sile for more delails and o sign up

What is email marketing?

Delivering professional
email communications...

e to an

GRAFTON INN

Interested
audience...

PIRE & BREY,

FESTIVAL

This Weekend: First Annual Bike & Brew

Its exactly what it sounds ke, and then some. The first-ever Grafton Ponds.
Bike & Brew Festival wil faature five music, swimming and fun events to spice
Up & day With & variety of aroup nides, and yes, beer. Harpoon Brewery and
Citizen Cider head up the tasting fents, with soacks from Vermont Peant Buter
onhand nearby. The fun begins on Saturday, August 22 at 10 am with a
beginner mountain bike ride and continues o the eary evening with mor

Huffy Tass, & terrain park jam, and eves 100, Just pick up your ticket
when you gel the U 0 the lials! Full Schedule >

|1 Million Good Nights

¥
j Pajama Program

JOIN THE MOVEMENT!

carters

Two Late Summer Specials

Reminder: Late Fall Early Birds, Book Now!

Book a [ate fall stay before August 31, 2015, and your two consecutive
night stay in any room is just $280; in any suite, $360. Addlional
consecuve nights may be added for $140 for a room, or $180 for a suile. As
‘lways, you ke ckKies your accommodal ons & breskiist — .
A Day Bue Give
This offer is good for amivals Ortober 25.Derember 24, 2015, excluding November 6. —_—— -
7, 8.25 (based on avaiabiy). Price for 1 or 2 quests per room Mo oiher sperials,
existing reservations, or discounts may be appiied. Does nol include tax or gratuity.

Call 802-265-0840 or

BOOK ONLINE

bow]

Thank you to everyone who gives to Pajama
Program throughout the year.

Book your vacation now and stay anytime at *select vacation
rentals in Poipu on the south side of Kauai between April 9th
and June 25th, 2015 and receive every 3rd night FREE!

CLICK HERE TO VIEW

Containing

information the
recipient finds

valuable...

that looks great
In any inbox!

%

camp =
unleashed”®

Want to put a smile like this on your dog?

Last chance to sign up for
May 29- June 1 camp in the Berkshires!

aon and evening walks and hiking, agility, tricks

from Canire
om SassyT Canine
er with your dog doing as

Register now for Camp Unleashed!
(Hurry, remaining spots ai ling up!
Interested but have some questions? Cail us toduy at 518




Newsletters Announcements Promotions

Frequency:
Event [ date driven Frequency:
Frequency: Bi-weekly / monthly
Monthly / quarterly Content:

Promotional or Content:

Content: educational with targeted Promotional / limited
promotional)
Surveys, new products, Deals or coupons
special events

R I — T

Bisgue »
@,mgmu alole

FIVE

y - Davis Wildlife 2 W

Donate News from La Provence

Rockport's Harvest Fest!

Save the Date:
~| Saturday, October 18th, 2014
Downtown Rockport
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< Inbox (74) v
STRONG WOMEN
STRONG GIRLS

We Just Got A Makeover!
@mume i

STRONG WOMEN
STRONG GIRLS

We Just Got A Makeover!

@RS e e e

We're excited to reveal the launch of our...
NEW WEBSITE!

Take a moment to explore some of the cool
new features we've added...

Select a mobile-
friendly template Make sure your

that matches your brand is consistent
message everywhere

Look great —and recognizably you —in any inbox!




this summer in Graftomn:

Miles of Mountain Biking
Ride to your heart's content (Grafton
open 7 days a week starting June 22),%
Jjoin a Mountain Bike Camp for Kids or ol
first ever Bike and Brew Fest.

Tantalize your Taste Buds -

Chef Mary Ann Esposito will once again lead

the Third Annual Grafton Food Festival - ! r ]

celebrate Vermont's "taste of place,” and save ®|®*®°®®®°°®°°° O | I e S Of teXt O r | e S S

room for her incredible 5-course dinner!

Music, Music Everywhere
Catch weekly outdoor concerts at Okemo a
Stratton, class it up at Putney's Yellow Ba
and the VSO Summer tour, or find some
new at one of our many local music fe
Just ask us for suggestions any tims

Source: http://news.constantcontact.com 15



Make it engaging with photos
* 82% of people pay more attention b'%&iﬁﬁo
to emails with pictures

* Use alt text and preheader text:
email readers may not see images
by default

* 3 or fewer images for highest click
through

° Spothght your productsl Servicesl March Madness: $100 off June Tours
employees and customers Ends March 31

Join us for fun, friendship and memories!

I 1 Thrill to O feeding offshore in the San .| Islands.
¢ D O n t U S e I m a g e S Of yo U r C O nte nt Ride élart—[;reé%?ie ?Jeatfgnsgtf?ng?lrﬁElcntLtJr:—p:r?ethw\lfr;I[Se;lg 0?1 the

Trail of the Coeur d'Alenes. Sample Portland's brews and bike-

friendly culture, Northern California's redwoods or the

. . . canyonlands of Bryce and Zion.
Source: ContentLEAD, Infographic: Anatomy of the Email Marketing Message, 2015 Or bring the whole gang for an award-winning family frip on safe,

Source: Constant Contact Data Reveals Direct Correlation Between Email Campaign kid-friendly bike paths, with terrifically fun guides and visits to
Effectiveness and Number of Images and Text Lines Featured, 2015 places like a mammoth dig or Seattle's Space Needle
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=4 Focuson hFlgure Oﬁt. Turn questionsl@ Images are
p¥ being relevant@ NOwmMucn Is B iniq content A content too
fen enough

It's not always about you.
It's about what you know, or what you have access to.




Follow this simple recipe for success...

1. Single column template
2. Fewer than 3 Images

3. Fewer than 20 lines of text

4. No more than 3-5 links

5. Action above the scroll line

Summer is only a few weeks away! Check out our new class schedule and relax this
summer with the yoga class that's right for you. Need more information on our
classes? View videos on our website created by our instructors.

Sign Up Today

Yoga for Kids
Every weekday @ 10 am

Work out with your family! Kids ages 6-10 and their caregivers
will learn basic yoga poses, breathing and flexibility.




If you're not

measuring...

Constant Contact’ &=

Campaigns

222

Contacts

G

Reporting

Library

Reporting

Qverview v

Campaigns (13)

Mar 20, 20014 - Jan &, 2015

@ 855-783-2314 @ Help & Tips 4 My Account w

All Time

Mar 20, 2014 - Jan 5, 2015

)

230

Engagements @

Email Opens

Event Registrants

Survey Responses

Trackable Coupons New Customers
Trackable Coupons Claims

Donors

Campaizn Brezkdown

More Email Metrics

35
29
15
26
38

&R

76

Active Contacts

Mew - Last 30 days
Mew - Last 60 days
Mew - Last 20 days

12
18
21

Contacts Growth by Source

19



You're not

marketing.

}rl
My Email Campaign 25 21 214
Mewsletter Email, Sent 01,10/15, 215PM OPENS CLICKS SEMDS
~N ~ J

My Reports

Campaigns = Sent (214)

= Opened (25)

232 _
Contacts ® Clicked (21)
* Spam (0)
¢
* Bounced (1)

Reporting
* Unsubscribed (0)

* Did Mot Open (1)

Library

21

Unique Click

Link URL = |

@ B55-783-2311 @ Help & Tips 4 My Account w

10% Click-through rate

7% Your Average Increase this

Compare against your industry Select an industry

Display: ByURL

Unique Clicks Distribution

http:ﬂm_plnterest_con‘u’mmd 2 9%
bodyonline/
https:ffwww. facebook.com/pag
es/Half-Moon-Yoga- 4 19%
Studio/223262421217335
https:fAwww. mindbodyaonline.co " &%
mfonline-booking
https:fhwww youtube comfuser!

14%

MINDBODYonline

20



Know what metrics matter

Pro: Shows who is engagedand  Pro: Illustrates the content your

Pro: Indicates who is interested

taking action audience finds most valuable
G0 GET B LTIgEEat Con: Only shows individual Con: Only part of the story
automatically and be a false v . . L
. recipient action without the ‘click
positive
Opt-outs Bounce rate
Pro: Gives you an opportunity to learn what's not Pro: Helps you keep your list healthy and email

working deliverability rates high

21



1. Create a great email

2.Facebook marketing the right way
3. Put it all together: Facebook ads
4. Next steps




What s it?

Largest social
sharing site for users
and businesses

Text, links, photos and

Business
benefit

Post this:  videos that engage,
inform and promote
How
often? 1-2 X per day

Reach large audiences,
advertising platform

Honey Pot Hill Qrchards




Business value:
Reach large audiences

Create and share the right content
Be aware of Facebook’s algorithm

Use Facebook’s Insights tool

P e Poryy, |

P | #15hey Pot Hill Orchifds

ORCHARDS |[ilit i oo vl mveo -

| Timeline About Join My List Instagram feed More «

6,380 people like this m Honey Pot Hill Orchards shared Erikson's Ice Cream's
tim| photo
PR 24 047 people have been here August 20 at 10:58am - &
Dana Dillehunt and 2 ather friends

Open - 9:00AM - 6:00PM
Get additional info

Invite friends to like this Page

m 4.4 of & stars - 521 reviews

View Reviews
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Content best practices: Write for your audience, not for you

LO% 30%

Ask questions,
use images & video.

Be useful.
Give interesting | e pleidlely

Get likes, shares information.

& comments.




Facebook content that works

Videos

m Honey Pot Hill Orchards
No ber 6 at 12:23pm - Edited - @&

Hi Everyone! So this weekend we are doing something special. We have
apples left over from a MONSTER crop and have received a lot of support
and love even aiter the hail and the heat. We will be doing FREE apple

picking this weekend. We have Spencer, Empire, Red Delicious, limited
Cortlands, a few Mcintosh and Macouns. Bring your own bag or buy one
of ours for a dollar.

SATURDAY AND SUNDAY ONLY 10-5

Hayrides will be running 1030-4 Saturday and Sunday, $2 per person 2
and und... See More

Honey Pot Orchards StowsMassachusetts 0 <

b RN

" g vkl fo

I
)

137 'I:J'Tt' 53

Honey Pot Orchards Stow Massachusetts
‘“oted best apple orchard in USA by Huffington Post
ITUBE.COM

q) 225

Photos

Hello Everyone!l We will be open on Labor Day (today) from 9-6 in the
store and from 39-5 for picking. Twist of fatel We will have Macs and Gala
for picking today. We also have plenty of Akane, Sansa, Ginger Gold and
Gravenstein for your picking funl Please don't forget about our delicious
home made cider donuts. made with our own fresh pressed cider. Our
Monster Hedge maze and Hayrides will be open from 10-4, have a
wonderful holiday!

e Like W Comment # Share

Status updates

m Honey Pot Hill Orchards
omowss | October 11 - @

For Columbus Day Monday we will be open 930-5 for apple picking! Our
picking list will consist of Spencer, Mutsu, Golden Delicious, Cortland,
Mcintosh, Macoun, Red Delicious, Empire, Bosc Pears and Spartan. Qur
Hayrides will be running 930-5 and our big maze will be open 10-4. We
will also have our grill open 10-430. PLEASE come early for donuts as we
may be shutting the line down early so our dedicated high school workers
can go home and do homeworkll

E~
il Like ™ comment -
44 people like this. Chronological =

1share

View 12 more comments

. Gabby Paolini Will you be op
Like - Repl ober 13 :

Honey Pot Hill Orchards Yes we are even open when it rainst
Like - Reply - October t1

Mohammad Masud hi, are you open today? also, do you have Gala for
picking anymar:
Like - Reply - October 14 & 1am
Honey Pot Hill Orchards Hil We are open every day! We are
unfortunately out of Gala for picking for the season, although we do
still have them available in the store.
Like - Reply - October 16



Content curation is sharing content from other sources.

fmames 3 Kittens Needle Arts

Movember 3 at 3:0%9am - @
This may have to be on my Christmas To-Do Listl
http:/fwww.ravelry.com/patterns/library/santas-laundry-line

sl Santa's Laundry Line pattern by
'6 Eleonore von Castelmur

Loaking for some non-breakable, (mare or less) cat-
ions, | found inspiration in all
ns outthere. Since ...

ilr Like ® Comment # Share

4 people like this. Top Comments -

u Write a comment...

- Kelly Fasching | have this saved on my favorites to do sometime soon. | think

it's just adorable!
Like - Reply - November 3 at 8- 14am

-~

TazaChocolate (/TazaChocolate - Oct 9 [+]
a Weekend dessert project! How To Make a Chocolate Soufflé
ow ly/Tdmod via @TheKitchn #perfectlyunrefined ow ly/i/dBkcr

Wiew translation

How To Make a Chocolate Soufflé — Cooking Les...

| believe that everyone — each and every one of you —
; should aking a chocolate soufflé at least once in

ne of the most heavenly...
\

12:00 PM - 9 Oct 2015 - Details

L o +3 v sne Hide summary

27



Where do you find it?

e Check the news

* Read blogs

 Follow others on social media
* Google Alerts

e Subscribe to email lists

* Customers or employees

* Don’t forget to give credit to
the original author or source!

28



Facebook has an algorithm

O §
Doy
N

BE&m:
grzzé

A CROUP OF KITTENS IS CALLED
A KINDLE.

The "EdgeRank” algorithm
shows posts based on ...

* Interest of your fans

* The post's performance among other
users

e Performance of your past posts
 Type of post the users prefer
 How recent the post is
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Page

Notncations @

Insights

Publishing Tools

Likes, Comments, and Shares
These actons will halp you reach mose peopke.

All Posts Published
August 16, 2015 to November 13, 2015

Global Insights

- Ly

= Commerts

Expart

= Shares

Setlngs

BERCHMARK

Hetp -

Compare your average

parDIMance cves ima

res

Reach: Organic /Paid | v | [l PostClicks [l Likes, Comments & Shares | v |

Published ¥ | Post | Type | Targeting | Reach Engagement
11H212015 Your custol re inundated with emails everyday. W B 1 |
5:25 pm 21 ondering how to make your emails stand out in your the & @ sz | ‘ 7 |
111112015 This Veterans Day we are inspired to see so many ofo = 6 |
7 Y k e & @ B |
5:15 pm ™ ursmall business and nonprofit customers using this im 17 I
11112015 The latest Constant Contact Pulse Survey reveals that = a 762 20 ]
12:45 pm #smallbusiness owners are succeeding, despite contin ' 7 |
111072015 Before you can think about marketing, you need to mak P @ 14K [ 38 ]
3:30 pm e sure you're offering an experience that's worth promo i | 8 |
11/09/2015 This year, #GivingTuesday is December 1 -and it's nev g @ 37K | 31 1
12:42 pm IVING ertoo early to start planning your online fundraising eff | 10 |
1110712015 Want to know whether your local marketing efforts are p & @ . | 2 1
241 pm aying off? Facebook for Business as announced the | ) < B

Use Facebook’s Insights tool
o know what works for you

What types of posts are doing we

Engagement metrics

Who engages with your content

When your fans are online

30
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Honey Pot Hill Orchards added 2 new photos.

Ty,

1-*:*;- Cctober 14 -

| thought | would share two pictures with you. One is the biggest apple |
FO I I OW t h I S S I m p | e re C I p e fo r S U Cce SS have ever seen, itisa Cortialnd picked this m-‘ee_kend by two adorab[g
" customers and roughly the size of a small bowling ball. The second is our
beautiful foliage as the leaves are finally changing!l

Picking List for this weekend (still PLENTY of apples)
Red Delicious, Golden Delicious, Mutsu, Spencer, Mcintosh, Cortland,

1. Follow the 50% 30% 20% rule o o R
2. Try photos, videos and status updates
3. Use curated content

4. Pay attention to audience preferences




1. Create a great email
2.Facebook marketing the right way

3. Put it all together: Facebook ads
4. Next steps




Email + Facebook ads

* Reach more existing fans
* Reach new people

* Get more from your email

b Half Moon Yoga
Improve Your Strength and Flexibility With Our New Hot Yoga Classes!

2 =

12 -

<" - "
¥y

P -

W\

v
AN

&

Refer a Friend and Save 50%
Act Nowl! Offer Expires Soon!

Like Comment = Share

33



Turn your email into a
Facebook ad

e Promote your email right
from your account

* You have control over your
ad’s look and feel

e Target the right customers

e Optimized for mobile and
desktop

* Track your ad’s performance




ouEn o

¥ CLICK HERE TO FOLLOW @HEYDAYFOOTWEAR ¥

amAECREEELCEAMmS

35



BODE nue

& CLICK HERE TO FOLLOW @HEYDAYFOOTWEAR ¥

cmAEGTREEELCEAMmS

Choose your targeting

Facebook Advertising

) Matinnwide

Image

Update Ad

Praviea




. Customize your ad

(19 ]in] e
= s : Your Business Name
ess
B mage Performance high top gym sneakers for the freshest in fitness
izt i i el direct from the designer!
|y S ' g
Leg day never looked so good!
CLICK TO BUY Limited production performance gym sneakers - Free US shipping over

$150
¥ CLICK HERE TO FOLLOW @HEYDAYFOOTWEAR (¥

cmAEGTREEELCEAMmS

37



£l in] B ue

CLICK TO BUY

¥ CLICK HERE TO FOLLOW @HEYDAYFOOTWEAR &

cm@ENREELCAmS

Facebook Advertising

4. Track your results

Suggested Post

Your Business Name

Performance high top gym sneakers for the freshest in fitness
direct from the designer!

Leg day never looked so good!

Limited production perfarmance gym sneakers - Free US shipping over
5150

g

o

/

226 Bounces

757 8422 3 8 0 0 Spam Reports
Opened Sent Clicks Forwards 5 Opt Outs
(9.2%) (5.0%)
Boost Stats

Day130f 14  You spent $50.00 to reach 5,000 people Edit your ad

How many people saw your ad? How many clicks did your ad get?

7,579 134
5,000

50

Most ads receive
50 clicks for every
5,000 people
reached




Follow this simple recipe for success...

1. Images should have less than 20% text
2. Keep your title short
3. Use the right keywords

4. Include a strong call to action

4tf4w Half Moon Yoga
Sponsored * @

Improve Your Strength and Flexibility With Our New Hot Yoga Classes!

7

Refer a Friend and Save 50%
Act Now! Offer Expires Soon!

CONTA.CC

Like Comment < Share




1. Create a great email

2.Facebook marketing the right way
3. Put it all together: Facebook ads
4. Next steps




Next steps

1. Build better emails and share the right
Facebook content

>. Measure and find what works for email and
Facebook

3. Create a Facebook ad for an email that does
well and drive people to your list

;. Target the right audience

5. Review your results and apply what you've
learned to your next Facebook ad




Amplify your email...

B Drive traffic back...

i apocis sl s cnly ovalible anlin o ceabratscur ew wbsie!
A}
§ i PO |
\_‘. & \. P ": \
s Canine Assistants
Jennifer Arnold’s
Teach the Teac!
Tive sesunar your dog does-"
1= 9th

3164 ) O . . .
¢ ’ . . . :
. Q : :
. 2 : :
. . . :
. . : :

Facebook LinkedIn Twitter Pinterest

ONLY 3 DAYS LEFT TO SAVE!




/’I’:.
— —— g IR Keep the preview pane in mind,
Include your business.....c.oeeveueununnnes o e e maximize the top 2-4 inches
name In text Sl ADIENEY (fiia) =+ voceeecens KGO0 il eeeeeeeeeeecacanns Use the Share Bar
Choose the right template....ccooeveiinnnnes ! %%li Mggl% .......... | Place your logo left or center,
for your message & de5|gn i never on the right
for mOblle Summer yoga class schedules
Use your brand colors....coeeeeeuennnnee, R RRRRE Communicate through
pictures and make them
clickable
o e s S ILIELLIIIIINEERE Less is more. Focus on
Keep key call-to-action .cocceeeerereneenneennes T relevant content. 3or fewer
above the scroll line e g e images and abc_)ut 20 Iin_es of
and Optimize your IinkS. Mﬁ:ﬂm&m‘x‘ﬁﬁiﬁm:ﬁm text have the hlghest Cl'Ck'
EveryMonday & Wetnesday @ 6 pn thrOUgh rates.
Ewmms:i:xsnm
e o res e
Hall Moon Yoga | 20 Main St., Waltham, MA | 781-555-YOGA | Email | Website
Use social media buttons...cccoeeveeeevnceennens fooeoennnns | 43
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Anatomy of a Facebook ad. And your Facebook ad checklist.

4ifvaw Half Moon Yoga

Sponsored * &

Improve Your Strength and Flexibility With Our New Hot Yoga Classes! secceeececcseccccccccccccccnces Te | | y0U r sto ry in |eSS th an 90

characters
Use an image with less

than 20% text Choose an image that

showcases your services

Use a strong call to action .ccceeeveveneieneennnensen. Refer a Friend and Save 50%

in |ESS than 25 Chal’acters ACtNOW] Offer EXDIreS SO0NI® *+++ ¢+ ¢+ e eeessesesesesesesesesesasesesesesesstacacececscecasaces Te” people Why they need to
. click on your ad

like Comment 4 Share

44



Resources

Learn more...
| ocal and online seminars

www.constantcontact.com
Scroll down to Seminars & Training

Get started today...
60-day free trial
www.constantcontact.com

Find help...
Constant Contact Marketing Resources

blogs.constantcontact.com/library
Check out blog posts, guides, videos, infographics,
recorded webinars and more!
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