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First impressions
matter.
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Should your first impression be this: Or this?

( 2\ Springfield
° Community

Church

We Need Your Help: Become a Speingficld Community Charch Voluntees!

Dear Friend, We Need Your Help:

We weanted to stam his message with a special thanks to all velusteers wha ade lsst weekend s fa 50 successful We have heard noshing bust positive Become a Sp ri ngﬂ@ld
Feedback and hepe you enjoved yearsdf too. c I Ch h
As yoa kaow, Speingfild C ity Church eeli team of velunteers didh 20 mvuch a3 we do each veas Or, 1o put it ancther way, we ommun ty urc
o Volunteer!

“Thi: we ing for new bils to belp. For example, our 107 Agnual Food Drive promises to be our biggest svent vet and

we need 23 mach kelp as peasible.

Coubd you possibly hetp with this event? Or do you know someone who could? € so, please email us at volumesrs @ springfieldeommchurch com today.
We really appreciate in!

Even if you can’t help with this event, please consider additional voluntesr opportunitics currently open. Please take a look ot our updated calendar or
e this form 1o requess our ceordinator to contacy yeu about volusteer posizions at Springfield Community Church. . . .
‘We wanted to start this message with a special thanks to all volunteers who made last

weekend's fair so successful. We have heard nothing but positive feedback and hope you
Click here 1o sa¢ cumment voluntees positions. enjoyed yourself, too.

‘Thanks again for all you do!

Spring field Community Church Volunteer Committes
As you know, Springfield Community Church relies on our team of volunteers to
accomplish as much as we do each year. Or, to put it another way, we couldn't do it
without you!

This means we are always looking for new volunteers able to help. For example, our 10th
Annual Food Drive promises to be our biggest event yet and we need as much help as
possible.

Could you possibly help with this event? Or do you know someone who could? If so,
please email us at volunteersi@s pringfieldcommchurch.com today. We really
appreciate it!

Even if you can't help with this event, please consider additional volunteer opportunities
currently open. Please take a look at our updated calendar or use this form to request our
coordinator to contact you about volunteer positions at Springfield Community Church.

Thanks again for all you do!

Current Volunteer Positions

Connect with us on social media.

fvy o




Springfield
Community
Church

We Need Your Help:
Become a Springfield
Community Church
Volunteer!

Ve wanted 10 start this messape with o special thanks 10 ol volunisers who mace last
woeknnd's fair 50 sucoessiul. Wi have heard nothing but postive deedbac and hoos you
A you know, Springlels Community Cherch robes on our feam of volunteens i
CCOrRpEAN, b TR 6 wab €40 @R b, C, 5 (R B it iy, weh e co
without you!

Thin s w o Bbways ooking for e volurtenrs abie 10 felp. For scamii, eor 108
Aneneal Foge Drive promises 10 be our biggest event yot and we noed as much halp o3
possbie

vt you sty help W is rvent? DF o you e S0menns Who soull? I sa,
pisase 6mad U3 of veSune R ENGRaldEammEUrEh 2om idsy. We realy
arecate

VN 1 you £ant Pl Wi this event, please onsider sdatenal veiUnesr DpETUNEes
Curmently opan. Pisase take 0 00K Bl Sur URASS] SMNN O Lkb il 50 10 Pt out
coonfiealor 19 contact you aboul volnlsl posbons Bt Sorngheld Community Church.

Tharis agan for a8 you ot

Current Voluntear Positions

What is email marketing?

fruitlandsmuseum

Thanks to You
We Met Our
Giving Challenge
in Time!

Thanks to our generous donors we'll receive our challenge gift of
$10,000!

80 donors have participated in our Giving Challenge and we have
raised 529,135 as of todayl THANK YOU to everyone who helped us
reach our goal. Your donations allow us o care for our collections and
land and continue to inspire and educale our visitors

Butwe're not done yet — another donor has offered us a second
challenge! This donor will match every gift between now and the end of
the year, dollar-for-dollar, up to $5,000! If you haven't given yet, now is
your chance to do so and double your impact!

Thank you for your support!

Frufflands Museum is 2 5813 and your donabons are fully tax-deductie.

MAKE YOUR GIFT

Delivering professional
email communications...

to an
Interested
audience...

¥
j Pajama Program

JOIN THE MOVEMENT!

A Day Bue Give

bow] F=IFrn

Thank you to everyone who gives to Pajama
Program throughout the year.

Charles River Alleycats &
Gifford Cat Shelter present the:

October 11,2015 & Somerville, MA

We are excited to announce the
2015 Meow Mile 5K Road Rally!

Containing
information the
recipient finds
valuable...

that looks great
In any inbox!

~
»

@ merre

DONATE NOW

Stro

F&vind



Dear Cindy's Friend,

We just wanted to take a moment and update you on
Sweet Cindy, the Fighter. Many of you will remember
what bad shape she was in when we sent around a
plea for funds to help her.

Well, we got her to Colorado, our Colorado rescue
partner and her veterinarians immediately went to
work, and we are beyond thrilled to say that she is
doing splendidly. A couple of pictures are below. Our
Colorado friend asked us to forgive her for the blurry
pictures, but she could not get Cindy to sit still long
enough to get a decent shot. We think that it is
fabulous that this crazy kid is so healthy now that
clear pictures are an impossibility.

Her skin is completely healed, and she romps and
plays all day--she finally gets to be a puppy!

Thank you to each of you who donated for her care
and offered her words of support and
encouragement. It is that kind of energy that helps
RPM save animals like Cindy, and we are excited to
continue to be able to do that with your help.

Your Friends,

What can it do for your nonprofit?
Drive action.

“The response was amazing; we raised over
$10,000 from individual donors and were able
to get (a dog with a life-threatening medical
condition) the help she needed.”

- Laura Carlock, founder Rescued Pets Movement



http://www.rescuedpetsmovement.org/

Presented by: new balance _:'g

Iit's Boston's Run to Remember.
Half Marathon & 5-Mile Run

G
May 28-29, 2016

What can it do for your nonprofit?
SAVE $30 Create and increase awareness.

OFF THE FULL PRICE OF THEHALF
USE CODE: BRTRS

“"Email has become our best tool for
Save With Our Holiday Gi recruiting runners and communicating

Save With Our Holiday Gift to You
Use Code at Checkout: BRETRS

Don't miss this one-of-a-kind event in 2016! The field is filling fast. W |t h p e O p | e W h O h a Ve S | g n e d U p . "

Register for the 2016 Boston Run to Remember and save 330 on the full price registration
for the Half Marathon. This is your chance to save money and solidify your space before

thih“’fajfs” e e O - Stephen Balfour, executive director for Boston’s Run to Remember
s based o tI rllp H If M tI registration fee of $105)
2, I rite a friend and share this dis t odewiththem

3 Aska 1tF‘. thrunth

REGISTER NOW

Run to Remember Run to Remember
Half Marathon 5-Mile Run

Run to Remember Half Marathon Run to
Sunday, May 29, 2016 Sur

Rememb 5-Mile Ru
nday, May 29, 2016


http://www.bostonsruntoremember.com/boston/index.html

3 0 o S5 What can it do for your nonprofit?
See Why We Started The Fogo Fund BOOSt dOnatl()nS_

= "‘01 "We inserted a video link into our email to
® ¥

[ explain our reason for starting the Fogo Fund
oy sppiat g capt® and our intentions. We've received a resounding
QC——— response, collecting over $1,500 in individual
el donations since sending the video.”
e

- Bryan Caplan, co-founder of the Fogo Fund



https://fogofund.org/

You need to harness the power of the inbox.
Are you ready?



1. Why email marketing?

>.Harnessing the power of the inbox
a. Grow a healthy list
b. Creating great content

c. Create a beautiful, mobile-friendly template
that matches your branding

d. Get your email opened
e. Tracking your results

3.Putting it all together
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Q: What is the #1 app on cell phones?

[3ad

A: Email

More than half of all emails are ™
opened on a mobile device

More people own a cell phone than own a
toothbrush!

Source: Litmus

Poiay




People read it

38% regularly check email on their smartphones (more than social media or videos)
91% of people check their email daily

Email is reliable

Email gets delivered 90+% of the time; (Facebook posts reach just 2% of fans)

Email works

Email marketing has 3X the conversion rate as social media
For every $1 spent on email marketing, thereisd $4.4.25 average ROI

Source/s: Litmus; Direct Marketing Association; Pew Research Center, 2015; Forrester Research, 2014; Forbes.com; SalesForce.com



Why reqular email doesn’t wor

* Limited # of emails sent at once
* No formatting control

* List break up more susceptible to
filters

* No cohesive branding
* Potential SPAM complaints

* No tracking and reporting of email
results

Springfield Community Chu @ I Sent: Tue
Colier, Azun n, Bria; Donelan, Marisa; Smith, Thomas; Jones, Bob; Morris, Barbara; Davis, Chris; Ford, Annette; Patel, James; Graham, R

We need your help!

‘We Need Your Help: Become a Springfield Community Church Volunteer!

Dear Friend.

‘We wanted to start this message with a special thanks to all volunteers who made last weekend’s fair so successful. We have heard nothing but positive
feedback and hope you enjoyed yourself, too.

As you know, Springfield Community Church relies on our team of volunteers to accomplish as much as we do each year. Or. to put it another way, we
couldn’t do it without you!

This means we are always looking for new volunteers able to help. For example. our 10" Annual Food Drive promises to be our biggest event yet and
we need as much help as possible. %

Could vou pessibly help with this event? Or do vou know someone who could? If so, please email us at volunteers@springfieldcommchurch com today.
‘We really appreciate it!

Even if you can’t help with this event, please consider additional vol PP ities currently open. Please take a look at our updated calendar or
use this form to request our coordinator to contact vou about volunteer positions at Springfield Community Church.

Thanks again for all vou do!

Click here to see current volunteer positions.

-Springfield Community Church Volunteer Committee




Annual Alumni Summer Party

/{
Greetings Waylon College Alumni!

It's time for o uval Alumni Summer Party and
rai out

IT'S BETTER TO GIVE
THAN GIVE UP.

e MRE
OF GROWTH THAN
FrEywy- .l' -~

This holiday season, consider
supporting More Than Words
as we ring in another decade
of growing stronger, growing
smarter, and transforming
the lives of even more youth.

With much gratitude,
The More Than Words Team

www.MTWyouth.org

Mare Than ore & Café Mare Than Words house Bookstare
747 E. Barkels

e, e Floor

’ Springfie
C oMMy fV SAVE THE DATE!

Please Join Us!

Member BBQ and

nnnnn I EAnnd Nrive
bile vhawing thia svsle Sk harg
nosE oo

__um&_

BALTIMORE HUMANE SOCIETY

BLACK FRIDAY. CYBER MONDAY.

#GIWINGTUESDAY

DECEMBER 2, 2014

o

Ba a Part of Giving Tuesday|

Port a Gelfis of You
ﬂl'l'." Your PEr on
Giving Tuesday

After all the by nl.l and
sl I of Thanksgiving and
tinck Friday hav dl n
down, the nation

twﬂ:he fo ndw nl'gl i
on Tuesday, December zngi

Email Marketing

automates best practices for you -
and makes you look great!

* Provides beautiful, mobile-responsive,

easy-to-use templates

* Reinforces brand identity
* Emails addressed to recipient only
* Manages lists —adding new subscribers,

handling bounce-backs, removing
unsubscribes

* Ensures email delivery, tracks results and

obeys the law



1. Why email marketing?

2.Harnessing the power of the inbox
a. Grow a healthy list
b. Creating great content

c. Create a beautiful, mobile-friendly template
that matches your brand

d. Get your email opened
e. Tracking your results

3.Putting it all together




Growing your list is all
about how and where
you ask.

And yes, you have to.



How to Ask: The importance of permission

Get express consent  Ask for permission to send them email

Be straightforward Let them know what content to expect & follow through
Offer opt-out Include the option to unsubscribe in every email

Respect privacy Post your privacy policy — it adds credibility

Don’t overwhelm Respect the privilege of communicating & plan strategically

Follow Compliance Clear & obvious permission on your sign up form

Guidelines Clearly identify the person, business or organization

(CAN-SPAM, CASL Include a valid mailing address & phone number, email or web address
! Inform them that they can unsubscribe any time

etc.) Have a process to record express consent




Where to Ask: Everywhere!

Collect
email addresses
at events

At speaking
engagements

On paperwork or _
paper distribution
materials

Use a ‘fish
collect business
cards

Add a QR code to
table tents

~

) Print QR code on a
flyer

Use a signup sheet

n gathering areas But really, just ask.
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THE MOST IMPORTANT NEWS FROM AROUND THE WORLID
DNESDAY, JULY 23, 2013 SINCE 1875

>00d news for travel industry| Top sto,
= s v : us

Figure out

_ Focus on
8 being relevant

Turn questions@ Images are

howmuchis R “inio content  content too

“enough”

UFO defined?

uuuuu

It's not always about you.
It's about what you know, or what you have access to.
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Write for your audience, not for you.

38% Unsubscribe if it's boring

Send it to spam ifit's irrelevant

Source: MarketingSherpa



L ess IS more.

Miles of Mountain Biking
Ride to your heart's content (Grafton
open 7 days a week starting June 22),%
Jjoin a Mountain Bike Camp for Kids or ol
first ever Bike and Brew Fest.

Tantalize your Taste Buds
Chef Mary Ann Esposito will once again lead

n
; the Third Annual Grafton Food Festival -
celebrate Vermont's "taste of place,” and save ®|®*®°®®®°°®°°°
room for her incredible 5-course dinner!

Music, Music Everywhere
Catch weekly outdoor concerts at Okemo a
Stratton, class it up at Putney's Yellow Ba
and the VSO Summer tour, or find some
new at one of our many local music fe
Just ask us for suggestions any tims

pictures or less -t

Source: http://news.constantcontact.com 23



Clicks per Link

0.08 -
0.07 -
0.06 -
0.05 -
0.04 -

0.03 -

Click Rate

0.02 -

0.01 -

o T T T T T T T T T T T T T T T T T T T T T T T T T T T T T 1

1 2 3 4 5 6 7 8 9 101112 13 14 1516 17 18 19 20 21 22 23 24 25 26 27 28 29 30

Fewer links,

Number of Links

N Tantalize your Taste Buds
LB Chel Mary Ann Esposito will once again
L) the Third Annual Grafton Food Festival -
Vermonts “taste "

o 4 N celébrate Vermon(s “taste of place,” and save
room for her incredible S-course dinner =g room for her incredible 5<ourse dinnert

f room for her incredible 5.coursa dinnert

Musie, Music Everywhere
Catch weekly outdoor concerts at Oks
4 Shatlon, class il up al Pulney's Yellg
and the VSO Summer tour, of fing
new al one of our many local

ust ask us for suggesti

most clicks eh... okay steep decline less to no clicks




Turn Questions...

. What activities can my children
do while on vacation? (Museum)

.How do | introduce my new
adopted pet to my other pets?
(Animal shelter)

. How do my donations help our
congregation? (Religious
organization)

.What can | do to be safe during

winter emergencies? (Health and
social services or government agency)

...Into Content

6 Fun Educational Workshops
You Can’t Miss

Top 3 Tips to Socialize Your
New Pet

7 Ways Your Generosity Helps
Our Community

. The 5 Most Important Supplies

in Your Winter Survival Kit



Communicate through Images

r —y United Way
@< LIVE UNITED it
Massachusetts

* Communicate through
pictures —and make
them clickable

[ AL > g ]
K e e |< e a C t I O | l a b O V e Celebrating its 20th Annual Day of Caring Sept. 17, United Way of North Central
Massachusetts’ volunteers will help nonprofit agencies stock kitchen pantries, paint,

United way Day Qf Caring Sept. 17 *ocoo Verizon = 8:26 PM B ER-IH] i

Volunteers Needed £ Search A Nt

> LIVE UNITED atormcen

United Way Day of Caring Sept. 17

Volunteers Needed

clean, landscape and perform construction work.

| SR e
6 5 'y
"The Day of Caring is & unique day-long event that engages hundreds of people in our PSR '\ by <
community to support non-profit agencies for a day," said Phil Grzewinski, president - —_—
of United Way of North Central Massachusetts. Gelebrating its 201 Annwal Day of Caring Sept. 17, United Way of North Central N
paint.

t e S C r O I e lean, landscape and perform construction work,
It is expected that over 500 volunteers from area companies and organizations,

including 2,000 students from area schools, will community for a day." . president of

donate the day to assist local health and human To find Day of Caring United Way of North Ceniral Massachusetts.

service agendes with a host of maintenance Volunteer Opportunities i

projects that normally cannot get done due to including 2,000 students-from area schaols, wil
‘Gonate the day to assistlosal health and buman

* Use design wisely (and — —
limit choices!)

regst prejec
‘or Randi at ext, 309 for mformatian or assistance.

' Mass. and
Leominstar ara the event premier underwitors.

Ashburmham, Ashby, Ainol, Ayer, Baidainville, Devens, Fiicnourg, Gardner, Groton.
Harvard, Hubbardstan, Leaminster, Lileion, Lunenburg, Pelersham, Peppere.

— Phigsion, Royalsion, Shiey, Tompielan, Townsend, Westminste and Winchendon

Source: Constant Contact Data Reveals Direct Correlation Between Email Campaign Effectiveness and Number of Images and Text Lines Featured, 2015 26



1. Why email marketing?

2.Harnessing the power of the inbox
a. Grow a healthy list
b. Creating great content

c. Create a beautiful, mobile-friendly template
that matches your brand

d. Get your email opened
e. Tracking your results

3.Putting it all together




#8800 Verizon = = 147 PM 0 B1% m.)

< Inbox (74) v
STRONG WOMEN
STRONG GIRLS

We Just Got A Makeover!
@mume i

STRONG WOMEN
STRONG GIRLS

We Just Got A Makeover!

@RS e e e

We're excited to reveal the launch of our...
NEW WEBSITE!

Take a moment to explore some of the cool
new features we've added...

Select a mobile-
friendly template Make sure your

that matches your brand is consistent
message everywhere

Look great —and recognizably you —in any inbox!




Digital Color Meter
(ships with the Mac)

eeo

DigitalColor Meter

=,

r"ii* Color Cop g = E

Aperture Size

' RGB As Hex Value, 8-bit

B

=% 201
ER 1]
B: 1]

I #0000

Custom | << |

]
=
=
55
i
i
)

d
L

A

I Eyedropping: -1181, 185

Color Cop
(for the PC-
colorcop.net/download)

29



Color Schemer

(colorschemer.com/online.html)

E] COLOR SCHEMER ONLINE v2

Enter an RGB or HEX value, or click on the Color Palette below

Current Color

R: 51
G: 102
B: 255

Set RGB
#| 3366FF

set HEX

Lighten Scheme
Darken Scheme

51.102.255 102.51.255 204.51.255 255.51.204
#3366FF #6633FF =CC33FF #FF33CC
51.204.255 0.61.245 0.46.184 255.51.102
#33CCFF #003DF5 #002EBE #FF3366
51.255.204 245.184.0 255.102.51
#33FFCC #BBBADD #F5B800 #FF6633
51.255.102 102.255.51 204.255.51 255.204.51
#33FF66 F66FF33 #CCFF33 #FFCC33

.".0?’ Download for your PC

‘H Download for your Mac

Free

Design
Resources

Go beyond color!
Download free fonts, themes,
graphics & more —

Adobe Color CC
(color.adobe.com)

30



Newsletters Announcements Promotions

Frequency: Erequency:
Frequency: Event / date driven Bi-weekCIIy/ m?)/nthly
Monthly / quarterly . Conét_ent:l Content:
Content: educatirglzgcl)v:/?tnhat;rrgeted Promotional/ limited
Educational (often non- message content
promotional) . Fundraising or campaign
Surveys, breaking news, sromotions

special events

4 DL Habitat

for Humanity®
of Greater Pittsburgh

Gifford wines are back!
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Follow this simple recipe for success...

1. Single column template

2. Fewer than 3 Images

Spend the summer with us at Kids Inc!

p— L]
3 . B e W e r t h a n 2 O | I n e S Of t e Xt Kids Inc. is designed for fun! Whether your kids love sports, games, arts & crafts, nature, or all
of it. Your neighborhoed center for all things summer, Kids Inc. is staffed by dedicated men and
women, all CPR-certified, who specialize in different areas. We open early and close late to
accommodate the needs of working parents.

. You can learn more about Kids Inc. and download an application at our website.
4. No more than 3-5 links

. . Have questions? Call us at 508-555-5555 or email us at info@kidsinc.org.
A Ct I O n a b O V e t h e S C ro | | | I n e Have your children experienced the wonder of Kids Inc.? Please help us maintain the quality of
= our programs. We depend on support from parents like you.
DONATE TO KIDS INC.

STAY CONNECTED

noma

Kids Inc. Rice Square * 19 Massasoit Road + Worcester, MA 01604
508.555.5555 « info@kidsinc.org « www.kidsinc.org
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Recognized {§ Compelling Good Timing: Easy ‘share’

Sender: Subject: “When was it 1 ... OPtions:
“Who sent it?”A& "ls it worth raceived?” A Canlsendto

reading?” friends?”

Give them 4 reasons to pay attention.
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Who sent it?

How do people know you best?

Make your “from name” and “from email” recognizable.

><MinBek AOR N &




More than 1/3 of people

open an email based on the subject line.
‘r

P @ & S 4’ 9%
AR T ¢




Source: Litmus

Size matters.
Keep it clear, keep it clever, keep it short.

30-40 characters max typically appear on most mobile devices

ooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo

oooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo

51% of email is opened on mobile devices



Timing is everything. Create a master schedule.

How often? What day and time?
* Keep the promises you made * When is your audience most
at signup (weekly, monthly, likely to read it?
regular)

* Day of week (Tuesday &
 Coordinate timing across Wednesday)
email and social networks for

maximum impact * Time of day (20am to 3pm)

* When it's urgent! " Test, test, test



When is it best to send emails?

Educational Health & Social Government Religious
. . Arts and Culture . 0
Organizations Services Agencies Organizations

Thursday

12:00 pM

39
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Get to know what's right for you...

How to test the day and time that works.

Day:
1.Select two different audiences
2.Select two days in the week

3.Send your email and watch for the
best open rate

Time:

1.Use the same two audience lists

2.Select two times on the day with the
best open rate

3.Send your email different times and
watch for the best open rate




Emails with social sharing buttons increase
click-through rates by 158%

Having trouble viewing this email? Click here

BOODE B
@Prﬁ?c?r?s * Use the Share Bar
* Ask people to like, share,

retweet, pin
* Add social media buttons

FREE
SHIPPING!

ONE (MORE) DAY ONLY
ORDERSOVER$100

4 . ; - 1
May 5. 2015. Valid on FedEx Ground orders $100 or more within the contiguous US. Excludes kilns. May not be combined with other offers. 4
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d. Get your email opened
e. Tracking your results

3.Putting it all together




0
Know what Focus on the LrJr?ae kia;gsr

reportin w_I: )
mpattersg click through s

Tracking your results...




Know what metrics matter

Pro: Shows who is engagedand  Pro: Illustrates the content your

Pro: Indicates who is interested

taking action audience finds most valuable
G0 GET B LTIgEEat Con: Only shows individual Con: Only part of the story
automatically and be a false v . . L
. recipient action without the ‘click
positive
Opt-outs Bounce rate
Pro: Gives you an opportunity to learn what's not Pro: Helps you keep your list healthy and email

working deliverability rates high

44



Spotlight on the

“click-though”

Constant Contact’ &=

Campaigns

222

Contacts

G

Reporting

Library

Reporting

Qverview v

Campaigns (13)

Mar 20, 20014 - Jan &, 2015

@ 855-783-2314 @ Help & Tips 4 My Account w

All Time

Mar 20, 2014 - Jan 5, 2015

)

230

Engagements @

Email Opens

Event Registrants

Survey Responses

Trackable Coupons New Customers
Trackable Coupons Claims

Donors

Campaizn Brezkdown

More Email Metrics

35
29
15
26
38

&R

76

Active Contacts

Mew - Last 30 days
Mew - Last 60 days
Mew - Last 20 days

12
18
21

Contacts Growth by Source

45



Click-through
rates measure

exactly what
actions your
audience is
taking.

My Email Campaign 25 21 214
Mewsletter Email, Sent 01,10/15, 215PM OPENS CLICKS SEMDS

@ B55-783-2311 @ Help & Tips 4 My Account w

My Reports 21 10% Click-through rate

Campaigns * Sent(214) iaue Clicks 7% Your Average Increase this

» Opened (25) Compare against your industry Select an industry

232

o * Clicked (21)
Display: ByURL
* Spam (0)
D Link URL = | Unique Clicks Distribution
‘ * Bounced (1)
Reporking http:/fwww pinterest. com/mind 2 9%
* Unsubscribed (0) bodyonline/
_____ = Did Mot Open (1) https:/fwww.facebook.com/pag
es/Half-Moon-Yoga- 4 19%
Library Studio/223262421217335
https:fAwww. mindbodyaonline.co " &%
mfonline-booking
https:fhwww youtube comfuser!
14%

MINDBODYonline



Making Decisions based on Metrics

@ High open rate,

low click-through rate

High open rate

Make it even better:
* Find the best time & day
* ldentify best keywords
» Segment your audience by interest

Low click-through rate

Improve it by:
* Have a strong call to action
» Make email mobile friendly
» Keep email short

@ Low open rate,

high click-through rate

Low open rate

Improve it by:
« Watch timing & frequency
» Write a strong subject line
« Send relevant, engaging content

High click-through rate

Make it even better:
e Format links to stand out
o Offer links to preferred content
» Segment audience based on clicks
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1. Why email marketing?

2.Harnessing the power of the inbox
a. Grow a healthy list
b. Creating great content

c. Create a beautiful, mobile-friendly template
that matches your brand

d. Get your email opened
e. Tracking your results

3.Putting it all together




You have an advantage.
Your supporters love you!

Three simple steps to get started:

* Get your contact list together,
even if it's just five people.

* Create and send one
campaign...hit send!

* Watch what happens...do more
of what works.




What an “ideal” email looks like...

Subject line: keep below 50
characters (this oneis 7 :
words, 37 characters) ......................

Include your organization :
name in ‘from name’ text :

Choose the right template
for your message
and design for mobile

Use your brand colors.........................

Keep key ca"_to_action ; ........................
above the scroll line:

Minimize the number of links. :
One is best, after 3 clicks drop :
off significantly. :

What are your kids doing this summer?
Kids Inc. <tisaacson@constantcontact.com>
© 11 there ore problems with how this message Is displaed, dick here 10 view It in 8 web browser

BORE (B

Kic's Inc.

WHAT ARE YOUR KIDS DOING THIS SUMMER?

Spend the summer with us at Kids Inc!

Kids Inc. is designed for fun! Whether your kids love sports, games, arts & crafts, nature, or all
of it. Your neighborhood center for all things summer, Kids Inc. is staffed by dedicated men and
women, all CPR-certified, who specialize in different areas. We open early and close late to
accommodate the needs of working parents.

You can learn more about Kids Inc. and download an application at our website.

LEARN MORE

Have questions? Call us at 508-555-5555 or email us at info@kidsinc.org.

Have your children experienced the wonder of Kids Inc.? Please help us maintain the quality of
our programs. We depend on support from parents like you.

DONATE TO KIDS INC.

STAY CONNECTED

Roma

Keep the preview pane in mind,
maximize the top 2-4 inches

Use the Share Bar

Place your logo left or center,
never on the right

Communicate through pictures
and make them clickable... keep
to 3 or fewer

Less is more. Focus on relevant
content. About 20 lines of text
have the highest click-through
rates.

Use social media buttons 50






Resources

Learn more...
| ocal and online seminars

www.constantcontact.com
Scroll down to Seminars & Training

Get started today...
60-day free trial
www.constantcontact.com

Find help...
Constant Contact Marketing Resources

blogs.constantcontact.com/library
Check out blog posts, guides, videos, infographics,
recorded webinars and more!
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